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| | |^ the Young Jedi Collectible Card Game, you can 
carry the magic of Star Wars in your back pocket. 


The first expansion of the Young Jedi Collectible Card Game, 
titled Menace of Darth Maul, will be released in May 1999 
and contains 130 game cards plus the special set of 18 super 
rare foil cards. Cards are distributed in starter decks of 80 


and booster packs of 11. Starter decks are 
pre-constructed and contain 18 cards 


not found in the booster packs. Foil cards Y 


appear only in the booster packs. 


Two further expansions will be released in 1999, bringing 
the total number of cards to over HOO! 


Visit www.decipher.com for further information. 


ПЕС РНЕ 
The Art of Great Games 


a 
mul c ўт. i 
+ theca Г 
i: Vip Я | 


STAR- 
WARS 


Pris@mer -^ 


Фраў 


nion асу, по- ae Snap! Fast ganre to detaile 


Anakin’s Podracer™ 
30122 


SnapFast Trade Federation Die-Cast Naboo 
Droid Fighters™ Fighter™ 
30118 30130 


© 1999 The Ertl Company, Inc. www.ertltoys.com © Lucasfilm Ltd. & TM. All rights reserved. Used under authorization. 


REBEL REPORT 


Well Worth the Wait 


паў I think the cover text says it all—"The Wait Is Over!” Whether you've been 
waiting a few weeks since first seeing one of the mind-blowing trailers or years 
since Return of the Jedi left the silver screen... the time has finally come and a new 
STAR Wars movie has arrived. Even though the focus of STAR Wars GALAXY COLLEC- 
TOR is primarily on the merchandise and mystique that surrounds the STAR Wars 
universe, we never forget that it’s the story and the thrill of seeing it unfold on a 
screen bigger than life that inspires all the cool stuff to be made and, more impor- 
tantly, excites us so intensely to want to go out and get some of it. 

And it’s 10 times more exciting now than it was 22 years ago. Today when you 
walk into a KFC, Taco Bell or Pizza Hut restaurant, sure, you can buy the cool kid's 
meal toys, but you're also transported back into the story as the restaurants’ custom 
designed Tatooine/Naboo/Coruscant decor encapsulates you all over again. Steve 
Sansweet takes a trip down collector memory lane in this month's “STAR Wars 
Stuff," getting us excited about today's opportunities and making sure that we never 
forget our classic roots. 

The toys and collectibles done by Hasbro, Thinkway and Applause are just 
outstanding. They are beautifully designed, with more detail than you've ever 
seen—just flip through this issue and you'll see what we're talking about. Back in 
February, we were privileged enough to not only see all of the Episode I show- 
rooms at the American International Toy Fair, but were also allowed to take exclu- 
sive photos of many companies’ lines of STAR Wars splendor. The amount of securi- 
ty (and jealously of our fellow publishers watching us enter) was amazing. Almost 
all of the rooms had special doors or barriers of entry, usually with a large, colorful 
“STAR Wars: Episode I" logo shining bright, teasing those who were unfortunate to 
be left outside. Galoob's showroom was dark and ominous and provided just the 
right aura, while LEGO and Thinkway set private, unmarked rooms off to the side. 
Hasbro created a three-room cavern, with one room designed to look like Watto's 
junkshop and another mimicking the outdoor scenery of Naboo and Tatooine (in- 
cluding a life-sized maquette of Jar Jar Binks). The whole week was just awe-inspir- 
ing. See the results of that romp for yourself in our special Phantom Menace edition 
of "Around the Galaxy" near the center of this issue. 

That's not the only change you'll see this month. As you may have noticed, last 
issue we began to sneak in some new layouts, began redesigning some sections and 
in general pepping up our editorial style, content and coverage. We've also brought 
in some new writers whose work we hope you're enjoying. This issue we've pushed 
the edge a little more, with a new cover design and a spectacular, digitally rendered 
cover by Ben Casiano, with a little help from our friends at Applause. Plus, there are 
more exclusives inside than Jawas have droids. This issue's poster is one of those 
bonuses, containing the complete 1999 lineup of Hasbro's 3 3/4" action figures. 
You won't find this poster anywhere else. It's your own personal toy catalogue— 
and an instant Episode I collectible. Write us and let us know what you think of the 
new and improved SWGC. 

"Free" is the collector's word of euphoria, and SWGC is giving away more than 
its usual boatload. Thanks to all of our friends at Decipher, Hasbro, Chronicle 
Books, Ballantine and DK for the batches of free loot, and a special nod to Legends 
in 3 Dimensions for the grand prize in this issue's "Use the Force" contest—a beau- 
tifully sculpted Gamorrean Guard. 

In the next issue, we'll have more on Episode I stuff, from Williams Electronics, 
Thinkway Toys and others, plus classic Star Wars features, on promotional items, 
how to display your collection and our regular columns, including "Figure It Out," 
Card Collector," "Comics Scene" and more. Until then, see you at the theater! 
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COLLECTORS’ COMLINK 


Guides 'R' Us 

I bought a Han Solo and 
Tauntaun at Toys ‘R’ Us (for $50). In 
Tomart's Price Guide to Worldwide 
SrAR Wans Collectibles, Second Edition 
it says that the piece is valued at 
$190 in a mint condition box. But the 
photo in the book shows the weapons 
in the top right corner while the one I 
bought has them on the bottom left 
side. Can you explain?—SW Forever 
#3 via the Internet 


HAN SOLO & TAUNTAU 
Кре STREET 


SANSWEET: Normally I don’t answer 
any questions without a real name attached, 
but I’m making an exception here, because 
there are two points I want to address. First 
of all, I'm a bit defensive about the pricing in 
the Tomart Guide, of which I'm the lead au- 
thor, and I'd like to explain how it happened 
and what it shows about all price guides. Any 
price in any guide is simply a snapshot in 
time, at best indicating what some dealers 
have gotten for a given item. In the case of 
brand new toys or even those less than a year 
old, with the relatively new phenomenon of 
scalping, artificial scarcity, and store exclu- 
sives (all practices that I personally dislike) it 
is absolutely ludicrous to put anything other 
than a current retail price for items that may 
show up on the shelves again. 

The Tomart Guide went to the printer just 
as the Han and Tauntaun was slowly making 
its way through the Toys ‘R’ Us distribution 
system, and the scarcity of what was clearly 
one of the nicest STAR WARS toys ever made 
caused the price to skyrocket. I personally 
know of no set that sold for $190, although I 
did see dealers asking $175 and I know of at 
least one that sold for $125. But the dealers 
that Tomart polled to give the latest prices for 
the Kenner/Hasbro section came up with the 
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$190 figure. As more of the sets made it on to 
the shelves, and as another batch was pro- 
duced in 1998, the price came down to about 
regular retail for most who wanted the toy. 

So let this be a lesson to us all, readers 
and producers of any sort of price guide, that 
putting a premium price on an item less than 
a year old is just asking for trouble. As far as 
placement of weapons in the package goes, I 
consider the taping of weapons on one side or 
the other, or on the inside of the box instead 
ofon the figure, a phoney production mishap- 
that should not affect the value of the toy. І 
also think it's crazy to count the correction of 
one misspelled word as a packaging varia- 
tion, but only time will tell whether my view 
or that of the variation meisters holds sway. 


Poster Ponderings 

I bought a Star Wars style A 
movie poster in rolled, mint condi- 
tion for $75 about seven years ago. I 
was told by an acquaintance that it is 
worth about $200 to $300, but that 
posters came folded before 1981. 
Should my Star Wars poster be fold- 
ed if it is an original? Also, an ad ina 
poster collector magazine had a Re- 
venge of the Jedi poster for $90, un- 
folded. I was told that the Lucas fan 
club sent these to members as folded 
posters. Can you shed any light on 
this subject?—Allen Dickerson, Hamp- 
ton, VA 


SANSWEET: 
While most posters pri- 
or to the last two 
decades were indeed 
sent to theaters folded 
in three parts, many 
were not. Гуе seen all 
of the STAR Wars Tril- 
ogy original posters 
both rolled and tri- 
folded. There was, un- 
fortunately, a major 
counterfeiting of STAR 
Wars style A, B teaser 
and C posters around 
the time you bought 
yours. To check yours 
out, see the article by 
posters expert Chris 
Gove in the last issue. 
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printings of the style A poster, that they've 
only recently stayed above the $100 level. As 
for a Revenge poster, there are a lot of 
bootlegs out there and $90 sounds like about 
half the going price. I believe the posters sold 
by the fan club came rolled. 


Script Disclaimer 
I have recently acquired what 

I’ve been assured are authentic 
shooting scripts of The Empire Strikes 
Back and Revenge 
of the Jedi. Both 
include on the first 
title page dis- 
claimers for secu- 
rity and script 
numbering state- 
ments, and each 
page has been 
coded, numbered 
and dated. How 
can I be sure that 
these are authen- 
tic shooting 
scripts? How like- 
ly is the Revenge 
Script to be real?— 
Jim Butterbaugh, 
Albuquerque, NM 


SANSWEET: It's 
all according to what 
you mean by authen- 


pages belong to someone in the cast or on the 
crew of the films,’ the answer, I’m sorry to 
say, is no. If you mean, Is this a photocopy of 
a script that was actually used?’ the answer 
again is probably no. But if you’re asking, 
‘Does what I have represent a version of the 
actual shooting script?’ the answer is proba- 
bly yes. These counterfeits, along with the 
‘script’ for STAR WARS, have been circulating 
at science fiction conventions and comic book 
and memorabilia shops ever since each movie 
came out. They might have meant something 
before Lucasfilm published the shooting script 
of each film, but if you paid more than $15 
apiece, you were taken to the cleaners. 


Light Dilemma 

I’ve got three questions to ask. 
The first is about a General Madine 
figure. I was recently going through 
my collection when I noticed that I 
had two ver- 
sions. One, 
which appears to 
be the most com- 
mon, has a flesh- 
colored head 
with painted gray 
hair. The other, 
which looks 
much better, has 
a gray plastic 
head and a paint- 
ed flesh face. 
This version isn’t listed in the 
Tomart Guide. Is this something rare 
or valuable, or is it just something 
that has been overlooked so far? 

Second, I know that fluorescent 
lights can fade or yellow plastic. I 
have heard that you can buy some- 
thing like plastic wrap that can be 
placed on the light to prevent or re- 
duce the effect of UV light. Do you 
know how to go about getting some 
of these? Also, do black lights or in- 
candescent lights damage plastic? 

Finally, you’ve suggested using 
online auctions to find STAR WARS 
items. Can you recommend any good 
auctions and do you have any tips 
aside from ‘buyer beware!?— Warren 
Jacobsen, New Orleans, LA 


SANSWEET: Three good questions de- 
serve three good answers. Although I wasn't 
aware of the General Madine variation (he 
appears on a Return of the Jedi card), it 
doesn't surprise me. Kenner made many run- 
ning changes while it was producing the origi- 
nal line of figures; it also produced them in 
several plants. So there is every chance that it 
started with flesh-colored plastic and was 


possible that one plant produced one 
version and another plant the other. 
(Hey, variation collectors, which was 
the chicken and which the egg? Write 
or e-mail if you think you know.) 

You're absolutely right about flu- 
orescent tubes. They can also have a 
yellowing effect on paper. Frankly, 
none of what we collect was made to 
last through the centuries, but I agree 
that it's a good idea to add protection 
such as Mylar bags and acid-free box- 
es if you can afford them. The ultravi- 
olet fluorescent light filters that I use 
come from University Products (800- 
628-1912). They’re made in four-foot lengths 
in a package of ten for $51—less expensive in 
higher quantities. University also sells ultravi- 
olet filtered museum quality fluorescent bulbs 
themselves, although they are considerably 
more expensive than buying regular bulbs 
and the sleeves. As for other kinds 
of light, they can all hasten dete- 
rioration to a greater or lesser de- 
gree, but you can get so extreme 
that no one—including your- 
self—would ever get to see your 
collection. 

As far as the proliferating 
online auctions, I’ve tried my 
hand at several different ones 
and they are all a bit funky, for 
different reasons. As an extension 
of ‘buyer beware!’ I'd add, ‘if it 
looks too good to be true, it probably is.’ On 
really high-priced deals, it might make sense 
to pay a bit more and use the ‘escrow’service 
that some auction sites offer. Your money is 
held in escrow until the product is satisfactori- 
ly delivered. I must say, that I’ve had very few 
problems and have made some new friends 
because of online auctions. Out of scores оў 
things I’ve sent my money for, only one seller 
hasn't come across with the promised goods, 
and that was for a relatively insignificant 
amount of money. 


Conversion Crisis 
Is there any reliable conversion 

rate from American to Australian 
prices for STAR Wars figures? For ex- 
ample, a carded figure of Lak Sivrak 
with a slide is $15.95 A. Also did Ken- 
ner/ Lucasfilm ever make any Indi- 
ana Jones figures?—Andrew Barham, 
Melbourne, Victoria, AUSTRALIA 


SANSWEET: Just making a straight 
currency translation, your Sivrak figure 
would cost $10 in the U.S., which is just what 
F.A.O. Schwarz charged for it. Discount 
chains were several dollars less. But if you 
mean how do prices of older collectible action 


figures abroad com- 
pare to the prices of 
similar figures on 
U.S. cards, the non- 
U.S. figures tend to 
be sold at a discount 
of 10-25% since they 
aren't as widely col- 
lected. There are 
plenty of exceptions, 
however, such as the 
original Power of the 
Force coin-carded 
Yak Face with 
weapon, available 
only in Canada and 
Australia. It'd take more than 100 new Lak 
Sivraks to buy one of those babies today. 

Yes, Kenner did make some cool Indi- 
ana Jones action figures, vehicles, playsets 
and a 12-inch collectors' figure that remains 
in great demand. It would be nice to think 
that someday we'll see that line revived too. 


Treasury Treasure? 

Can you tell me the value of two 
rarer comic books in my collection? 
The first is a Marvel adaptation of 
Star Wars that measures 10 by 13 
inches. It's the 
first issue that 
sold for $1 in 
1977; there area 
few creases on 
the spine and the 
pages are yellow. 
The other is a 
Dark Lords of the 
Sith ashcan com- 
ic that came with 
the first issue of this magazine. I've 
kept it in great condition.—Matthew 
A. Conner, Via the Internet 


SANSWEET: Sorry if this bursts your 
bubble, but even in perfect mint condition, the 
Marvel Special Edition-Featuring: STAR 
Wars #1 (reprinting STAR WARS #5 1-3) trea- 
sury sized comic only brings about $10. The 
Dark Lords ashcan, while much newer, 
goes for about $8 to $12. 


GOT A Stan Wars COLLECTIBLES QUESTION? 
Looking for some special item that may or may 
not exist? Want to know how much your trea- 
sured Trilogy toy is worth? Just want to vent 
about collecting? Send your letters about col- 
lectibles only to Collectors’ Comlink, Dept. 
SWGC, P.0. Box 2898, Petaluma, CA 94953- 
2898, or to our e-mail address: swgmtopps 
(Qaol.com. Time won't permit individual replies, 
but we'll answer questions of broadest interest 
in each issue of the magazine. Letters may be 

edited for length and clarity. 


SPECIAL (F 


SURE, IT’S THE TIMELESS, EPIC STORY AT THE 
heart of the trilogy that makes Srar Wars such an enduring 
cultural phenomenon, but admit it—what first hooked you 
and everyone else out there was the eye-candy. The revolu- 
tionary special effects. The otherworldly sights and sounds 
that made Luke Skywalker’s corner of the galaxy absolutely, 
vibrantly real. From the hum of a lightsaber to the roar of a 
TIE fighter swooping past, your ears had never heard any- 
thing like it. From the awesome spectacle of that seemingly 
endless Imperial Star Destroyer at the opening of A New 
Hope to the astonishingly dense swarms of clashing starships 
in Return of the Jedi's final battle, the trilogy is justly famous 
for setting a new standard in special effects. And, no doubt, 
the folks at Industrial Light & Magic worked overtime to 
ensure that STAR Wars: Episode I The Phantom Menace con- 
tinues the trend. 

It follows then, that since their earliest releases, STAR 
Wars toys and collectibles have, as have the films that in- 
spired them, sported innovative features that give them their 
own “special effects.” What kid or collector isn’t delighted 
that the Kenner landspeeder has hidden, spring-mounted 
wheels to simulate the "hover" effect of the speeder in the 
movie? And how about Hasbro’s new lightsaber toy that ac- 
curately reproduces the famous hum and crackle of Jedi 
combat? Or have you seen Tiger Electronics’ stormtrooper 
figure that says, “Move along,” or shouts, “Blast that ship!” 
when a passerby triggers its proximity sensor? Through the 
years, those visual and audio effects have added untold play 
value to countless toys, helping to 
make STAR Wars the most success- 
ful film-based merchandising pro- 
gram in history. 

Of course, there have been a 
few missteps along the way. Was 
that clicking noise produced by 
rotating the Kenner R2-D2's 
dome really supposed to simulate 
Artoo's beeps and whistles? Some 
effects even gained an unfortu- 
nate measure of infamy. (Non) 
rocket-firing Boba Fett, anyone? 
Despite technology limitations, 
manufacturers and licensees keep 
striving to make their STAR Wars 
collectibles as innovative and en- 
ticing as the movies themselves. 


Effects Evolution 

Since the beginning, 21 years 
ago, the Kenner 3 3/4” STAR Wars 
figures have ranked among the 
best-designed, best-loved of all ^ і 
STAR Wars collectibles. From the — а 
original “early bird” set to the new LEGO Mindstorms Droid 

Developer Kit (as R2-D2). 


Episode I figures, they are the quintessential STAR Wars toys. 
Hasbro has since taken over the line from its Kenner sub- 
sidiary, but their principal designer, Mark Boudreaux, has 
been there since 1977, taking part in the continuous improve- 
ment and updating of the toys for more than two decades. 

“When the line was re-introduced in '93 and ’94,” says 
Boudreaux,” our thinking was: This is the rebirth of STAR 
Wars, so we should update the figures accordingly.” That led 
to more dynamic figure sculpts and the use of whatever new 
technologies had become available (and more affordable) 
since '77. For example, Boudreaux cites, “the original X- 
wing’s laser sound was produced mechanically by a built-in 
mylar clicker, which was okay, but not true to the movie. In 
the newer X-wings, we replaced the clicker with a chip and 
electronic effect that can actually play back sounds directly 
from the films themselves.” 

Of course, not every feature needed replacing. Some 
were so well designed in the first place that they’re presently 
still in use. “The basic wing mechanism from the original X- 
wing is still pretty much the same one in the X-wing toys to- 
day, although we found for certain reasons that it was 
preferable to mount it upside down in the newer toys,” re- 
veals Boudreaux. “Also, the different speeders we'll be re- 
leasing from Episode I have the same basic wheels and sus- 
pension as the original landspeeder.” 

Nevertheless, new technologies that reduce the cost of 
special features and the advent of computer-aided design 
have yielded some terrific advances and innovations. Also, as 
Boudreaux is quick to point out, “Lu- 
casfilm are great partners in toy de- 

velopment. They supply digital 
tapes for all the sound effects, and 
digital images from which to craft 
the toy designs. All these images 
and info from Lucasfilm spark the 
ideas for new toy features as we 
try to capture what the film 
gives.” Elaborating on the new de- 
sign process, he adds, “Twenty 
years ago, it was all photos and 
manual design. Now it’s digital file 
manipulation and computer de- 
sign. Using Unigraphics software, 
we can design in 3-D, even rotate 
designs in real time. And with 
stereo lithography, which lets us 
make early laser-generated resin 
models to physically show how a 
design works, vehicles like the 
STAP, the Gian speeder and the 
Flash speeder from Episode I can 
be developed on the same sched- 
ule as the action figures. That 
used to be impossible.” 
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One toy to dramatically benefit from its updating in the 
early '90s was the AT-AT, which went from mylar-clicker 
“lasers” to digital playback of real movie sound effects and 
choice bits of dialogue, such as General Veers announcing to 
Lord Vader, “I’ve reached the main power generators. You 
may start your landing.” That imaginative incorporation of ac- 
tual movie audio into the vehicles merely foreshadowed the 
introduction of what may be the best Svar Wars toy effect yet. 


CommtTech 

All of Hasbro’s new 3 3/4” figures for Episode I come 
equipped with a feature that sets an even higher standard for 
recreating moments and character interaction from the 
movie itself. The technology, called 
COMMTech (Communication Output 

Memory Module), places a microchip 
into the base stand of every STAR Wars: 
Episode I figure, enabling it to “speak” 
lines of dialogue from key scenes from 
the movie. 
Simply stand the figure on its 
COMMTech base (referred to as "the 
tag" around the Hasbro office), then 
swipe the tag across a COMMTech Read- 
er unit (sold separately) to hear one of that 
tag's selection of key character movie lines. The 
COMMTech reader can store up to four characters’ tags, 
whereupon you can play back their lines at 
the touch of a button. Some phrases can be 
associated with previous ones, so figures 
can respond to each other's statements as 
they do in the movie. The COMMTech 
reader also has lightsaber and blaster 
sound effects, for when your figures aren't 
getting along. 

"We always delivered the look, but 
the kids have always had to supply the 
voice." Boudreaux says. Now, the figures 
speak with their own voices. “Oh, kids'll 
still make up most of their own dialogue," 
he concedes, "and that's as it should be. 
But COMMTech brings something we've 
never been able to do with figures." 

Hasbro sees the COMMTech chips 
as collectible items in their own right. 


character, acts as a stand for its action figure, may feature up 
to six different phrases per figure and can be worn on a ball- 
chain that comes with the COMMTech Reader. Alan Hassen- 
feld, Hasbro's Chairman and CEO, even dubbed COMMTech 
the "digital trading card for the next millennium." 

In addition to the Episode I figures, classic STAR Wars 
figures with COMMTech will be released in July. More fig- 
ure assortments will become available throughout the year 
and on into 2000. Future plans include incorporating 
COMMtTech into the Micro Machines line, though the full 
potential for this special effect remains to be seen. 


Heads that Transform 

Over at Galoob (another Hasbro subsidiary), two very 
popular toy lines—Micro Machines and Action Fleet—have 
long provided collectors with finely detailed and imaginative 
playsets. However, as Micro Machines design chief Tony 
Mondini points out, "Our special effects and features tend to 
be low-tech, because of cost." Still, what they've managed 
with "low-tech" is remarkable. One standout was the classic 
SrAR Wans Imperial Pilot transforming head playset. Once 
opened up, it provided players with a dogfight scenario, with 
X-wing and TIE fighters mounted on clear plastic "flying 
sticks" extending from pivots, allowing their flight paths to 
intersect. Whichever craft knocked the other off its stand 
won the dogfight. "But the action was pretty much just 
*watch me.' I mean, the ships could only revolve in circles," 
Mondini says, "Now, we're using the same basic effect with 
a new twist in an Episode I platform playset that puts the kid 
in complete control." This new set, called Starfighter Dog- 
fight, pits a Naboo starfighter against a Trade Federation 
droid starfighter. The flying sticks are set into universal 
joints and can be plugged into several different spots on the 
playset, allowing for greater variety in the dogfight action. 

Another special toy Mondini cites is “one of the last 
double-takes playsets we did—the Exploding Death Star. 
When we first drew up the plans, even I didn't think it would 
really work." When closed, it's a soccer ball-sized Death 
Star. But with a single lever disguised as a surface panel, it 
opens to reveal minature views of all the Tatooine surface 
scenes, including the cantina and streets of Mos Eisley, Aunt 
Beru and Uncle Owen's house (complete with charred skele- 
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tons!) and a Tusken Raider ambush. Above it all is a Death 
Star landing bay, with a plastic “tractor beam” that ships can 
land on, then be pulled inside. There’s also a small, clear 
wand to which a micro Millennium Falcon attaches. When the 
set is opened, the wand automatically lands the Falcon in the 
landing bay. “And with that same lever, the set snaps shut as 
tight as a Lexus. I couldn't believe the good engineering on 
this thing," gushes Mondini. 

Galoob puts this expertise to good use in the 1999 
Episode I Action Fleet and Micro Machines lines, which cov- 
er every vehicle, character and scenario in the new film. 
Mondini mentions "a Micro Machines Podracing playset that 
sends up to four Podracers around a double track, with sur- 
roundings resembling actual locales from the movie." Then, 
true awe crept into his voice as he described 
the Action Fleet Podracer. Taking some in- 
spiration from the old Evel Knievel motor- 
cycle toy, this Podracer has “a big fly- 
wheel inside that generates lots of noise 
and torque and sparks" from flints mount- 
ed within. "Our trademark is ultra-ultra- 
detail, so you see every panel, every rivet 
on the Podracer, even on the clear panels 
over the two Podracer engines." Crank up 
the flywheel, release the Podracer and it 
shoots off with a whining howl, the spec- 
tacular sparks visible through the clear 
engine panels. 

The year 2000 will bring at least 
three completely new design ideas and 
special toy effects from both Action Fleet 
and Micro Machines. But those plans re- 
main secret for now. 


ITlindstorms 

Meanwhile, a newcomer to the STAR 
Wars toy scene, LEGO, is tinkering with 
possibly the ultimate toy special effect— 
artificial intelligence. The LEGO Mind- 
storms Droid Developer Kit, scheduled 
for release this fall, will allow collectors to 
build at least three different droids that 
actually respond to their environment. 
Tim Gnatek of Switzer Communications, 
LEGO’s PR agency, reveals that the Droid De- 
veloper Kit will be priced at around $100 and contain ap- 
proximately 600 different pieces! At the heart of it all is the 
special Micro-Scout LEGO brick, which houses the smallest 
microcomputer of all the LEGO Mindstorms robotics kits. 
The Micro-Scout features seven pre-programmed behaviors 
for the droids, as well as a light sensor and motor. These al- 
low the LEGO droids to move and respond to their environ- 
ment, depending on what stimuli the sensor picks up. 

The Droid Developer Kit comes with instructions for 
building three droids, each corresponding to a different level 
of difficulty. “At the apprentice level, you can construct a ro- 
bot called L-3GO. You can pretty much figure out where we 
came up with that name,” chuckles Gnatek. “The slightly 
more complex Jedi Knight level droid is actually one of the 
battle droids from Episode 1, complete with a STAP. You can 
play light-games with this one—shine a flashlight at him be- 
fore he shoots you, and he'll fall off his STAP. The most 


complex droid is the Jedi Master level R2-D2. The pieces in 
the kit allow you to create even more combinations than the 
three in the instructions. You can incorporate other, regular 
LEGO bricks to create whatever robotic formation you can 
imagine!” 

While the Droid Developer Kit is a stunning entry into 
LEGO’s Star Wars line, it's an offshoot of 1998's hit Robot- 
ics Discovery Set, with its more powerful and versatile RCX 
microcomputer brick. The RCX features light, touch and ro- 
tational sensors, which you can actually program from your 
own PC. As it happens, the Micro-Scout port is compatible 
with the RCX brick (if you happen to already own one), so 
you can program even more behaviors into your STAR Wars 
droids than those pre-set into the Micro-Scout. 


Galoob's Micro Machines 
Exploding Death Star pro- 
vided a plethora of play. 


All of this Mindstorms magic was spawned by 15 
years of joint research between LEGO and the Massachu- 
setts Institute of Technology Media Lab. This so-called 
“Toys of Tomorrow” project yielded the concept of a cen- 
tral microcomputer brick to which one could attach mo- 
tors and sensors. Think of it: the greatest scientific minds 
in the land have now made it possible for you to be a part- 
time Jawa, slapping together your own lineup of droids... 
only there's no risk of having them flame out like poor old 
R5-D4! 

And so, from giving voice to plastic figures, to creating 
toys that think for themselves, STAR Wars toy designers will 
never stop trying to live up to the surprise and imagination 
delivered by the greatest movie mythology of our time. 
Every manufacturer of our favorite toys and collectibles 
knows full well that we demand the same innovation from 
them, too. And they continue to rise to the challenge. Ҹу 


AN IMPORTANT PART OF Your 
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Star Wars AND CEREAL PROMOTIONS 
have gone hand in hand (or perhaps 
spoon in hand) since the very beginning in 
1977. General Mills, Nestle, Post, Nabisco, 
and Kellogg have all had their hands in 
STAR Wars tie-ins over the years. Initially, 
General Mills, a firm which owned the 
Kenner toy company in 1977, had signed 
a deal with Lucasfilm for the worldwide 
rights to S7ar Wars toys. The various 
worldwide cereal promotions led to a 
wide range of 
collectibles: 
boxes, store 
displays, pre- 
miums, sta- 


tionery, hats and more. 
Outside of STAR 
Wars, cereal collectors 
tend to focus onitems Mw 
based on a cereal character 
or brand such as Captain Crunch, Quisp, 
or General Mills’ Monster cereals. The 
Monster cereals (Count Chocula, Franken 
Berry, and Boo Berry) are particularly hot. 
Many of the early Monster cereal boxes 
are only around today because they were 
saved by Star Wars fans for their related 
sticker and card offers). 
STAR Wars cereal boxes are among 
the most challenging production STAR 
Wars collectibles to locate as the supply is 
extremely limited and number of total 
variations is rather large with limited doc- 
umentation. Many had the foresight to 
save cereal premiums in the late 1970's, 
but few thought to save the boxes. In fact, 


а “Holy Grail’ of SraR Wars collecting 


a complete set of STAR Wars cereal boxes 
is so difficult to amass, I’m not aware of a 
single collector who has managed to pull 
this off (although a few have come close). 
Cereal boxes come in various states: 
flattened, opened, cut apart for box tops 
and proofs of purchase, sealed with cereal 
(yum yum), ог as flats. A cereal box flat is 
an unfolded box straight from the factory 
that was never used. Flats are typically 
the most desired box state for collectors 
as they are crisp and mint, although not 
all STAR Wars cereal boxes have appeared 
in the flat state on the secondary market. 
Fortunately, there's an excellent range of 
STAR WARS cereals that have surfaced as 
flats, including some cereal 
boxes that never saw the 
light of day in supermar- 
kets. 

One of the earliest 
General Mills Star Wars 
cereal promotions was the 
Cheerios poster offer. In- 
side every box of specially- 

marked Cheerios was one 
of four 9” x 15” STAR Wars 
posters. Each poster fea- 
tured a color image from 
the movie on one side and a 
black and white image for a 
kid to color on the other. 
The backs of the boxes 
showed various Kenner toys and 
promoted a cash re- wis. 
fund offer for their ш) 9 
purchase-one of Фу 
many tie-ins between 
General Mills cereals 
and Kenner toys. Of 
all of the General Mills 
cereals from the late 
1970’s, Cheerios domi- 
nates the list of col- 
lectible boxes with its 
sheer number of STAR 
Wars offer variations 
across several different 
box sizes. 
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The most visible STAR Wars cereal of- 
fer during the early years was the "Scene 
Stick-On" available in boxes of Boo Berry, 
Count Chocula, Frankenberry, Trix, Co- 
coa Puffs and Lucky Charms. There were 
16 SrAR WARS stickers in the entire set and 
different stickers were available in differ- 
ent cereals. Recently, four different "proof 
sheets" of the General Mills STAR Wars 
stickers surfaced out of a small find in 
Minnesota from a General Mills employ- 
ee. The sticker offer box backs also pro- 
moted a Kenner cash refund offer on the 
purchase of toys with crude illustrations of 
the inflatable lightsaber, landspeeder, X- 
wing, and TIE fighter toys. The STAR Wars 
"Stick-On" box has particularly strong ap- 
peal to Monster cereal collectors as the 
graphic on each of these boxes shows the 
debut Monster character illustrations. 
Among all of the SrA& Wars cereal boxes 
ever produced in the United States, the 
Monster boxes remain the most sought-af- 
ter and hence the most valuable today. 

The General Mills "Stick-On" offer 
was soon followed by a STAR Wars card 
offer on boxes of Boo Berry, Count Choc- 
ula, Frankenberry, Cocoa Puffs, and of 
course, Chocolate and Strawberry Crazy 
Cow (a cereal that gives new meaning to 
the term, Mad Cow Disease). There were 
18 white-bordered S7ar Wars cards in the 


Scene 


entire set, and 
similar to the earlier sticker of- 
fer, the cards were grouped into sets of 6 
that were only available with particular 
cereals (6 with the Monster cereals, 6 with 
Cocoa Puffs, and 6 with Crazy Cow cere- 
als). The card offer was also tied to a mail- 
in offer to obtain a special wallet to hold 
the card set. With additional proofs of pur- 
chase, one could buy the complete card 
set from General Mills. These card offer 
boxes were chock full of variations result- 
ing from different тағ Wars character 
cards printed on the fronts of the boxes. 
For instance, two different Boo Berry card 
offer boxes appeared, one with a Darth 
Vader card on the front and the other with 
C-3P0 & R2-D2. Chocolate Crazy Cow 
boxes came with either a Darth Vader 
card or a Tusken Raider card on the front. 
While the S7ar Wars card promotion 
was in full swing, General Mills was also 
running а STAR Wars hang glider offer on 
specially marked boxes of Trix and Lucky 
Charms. Inside each box was one of four 
different cardboard Srar Wars “hang glid- 
ers”: X-wing, TIE fighter, landspeeder, or 
Millennium Falcon. These toys were won- 
derfully designed with colorful graphics. 
This offer also led to a range of box varia- 
tions as different vehicles were illustrated 
on different size boxes. The TIE fighter 
appeared on 9 oz Lucky Charms and 9 oz 
Trix, the landspeeder appears on 16 oz 
Trix and 20 oz Lucky Charms, and the X- 
wing appears on 12 oz Trix and 14 oz 


Lucky Charms. 
] Another popular 
| General Mills STAR Wars 
promotion was the 

Cheerios Tumbler offer. 

By sending in proofs of 
purchase from boxes of 
Cheerios, kids could re- 

ceive a STAR Wars tumbler 
with pictures of various 
scenes from the movie. 
There was yet another Ken- 
ner toy cash rebate offer pic- 
tured on the these boxes, and 
this rebate led to many box 
variations since different boxes 
featured different Kenner toys. 
There were four different varia- 
tions on the backs of these 
Cheerios boxes: one featuring 
the Radio-Controlled R2-D2 and 
the Death Star Space Station; an- 
other featuring the 12” figures and 
the Radio-Controlled Sandcrawler; 
a third featuring the Creature Canti- 
na, Droid Factory, and Electronic 
Battle Command; and a fourth fea- 
turing the X-wing and TIE fighter. All 
four of these box variations can be 
found in various sizes of Cheerios, 
leading to even more variations! 

Easily one of the most impressive 
early STAR Wars store displays was the 
one used to promote a STAR Wars mail-in 
kite offer with the purchase of General 
Mills cereals. This offer didn't appear on 
any cereal boxes, 
however by send- 
ing in proofs of 
purchase to the 
address shown 
on the display, 
kids could re- 
ceive a STAR 
Wars kite. The 
store display 
showed the 
General Mills’ 
“G” symbol 
along with 
pictures of 
all three 
Monster 
cereals, 

Cocoa 
Puffs, 
Trix, and 
Lucky 
Charms. 

After the release of Return of the 
Jedi, Lucasfilm granted its U.S. Star Wars 
cereal license to Kellogg. Kellogg 
launched C-3P0’s cereal, and this event 
marked the first time than a cereal was 


named after an actual SrAR Wans charac- 
ter. This oat, wheat, and corn cereal was 

shaped like an infinity symbol, and in the 
United States, C-3P0's was only available 
in 13 oz boxes. 

Various offers would appear on C- 
3P0’s cereal during its short life span. One 
of these offers was the two-in-one stick- 
er/trading card premium. Each “card” 
had a sticker that peeled off to reveal a 
movie scene underneath. There were 10 
cards in the entire set. Another C-3P0’s 
cereal concept was the cut-out character 
mask appearing on the backs of boxes. 
There were six masks in all: Darth Vad- 
er, Yoda, Chewbacca, Luke, 
stormtrooper, and 
C-3P0. 
Finally, 
the re- 
maining 
C-3P0’s 
premium 
was the 
Rebel Rock- 
et toy. Spe- 
cially marked 
boxes of C- 
3P0’s cereal 
contained a 
“Rebel Rocket” 
that kids could 
launch, and it 
came with different 
stickers to apply to the toy. These boxes 
also offered a mail-in metal Kenner Micro 
Collection figure set along the side panel. 

C-3P0’s cereal introduced some of 
the most striking STAR 
WARS point of pur- 
chase displays ever to 
be seen in stores. The 
most popular is the 
large standee of C-3P0 
holding a box of his ce- 
real. There is also a C- 
3P0’s shelf hanger and 
folding sign. Other C- 
3P0’s cereal memorabilia 
that has surfaced includes 
stationery and retailer cat- 
alogs. 
STAR WARS cereal tie-ins 
remained dormant for about 
a decade until 1995 when 
there was a brief Post cereal 
offer with a STAR WARS con- 
nection. Boxes of Golden 
7 Crisp, Honey Comb, Fruity 
Pebbles, and Cocoa Pebbles 
featured a Sega Game Gear offer 
depicting a Return of the Jedi video game. 
Although Post wasn't a STAR Wars licensee, 
the obvious STAR WARS connection leaves 
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the STAR WARS cereal box completist scour- 
ing for these obscure Game Gear boxes. 
Also in 1995, Lucasfilm renewed a 
STAR WARS cereal advertising blitz while 
promoting a re-release of the original STAR 
Wars on video. 
Boxes of Raisin 
Bran offered 
rebates on 
STAR WARS 
videos. “The 
Making of 
STAR Wars” 
video was 
available 
through a 
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in offer on boxes of 
Corn Pops. A Droids 
comic strip ap- 
peared on the backs 
of 11 ох Apple 
Jacks, while other 
sizes of Apple Jacks 
promoted a mail-in 
offer for a special 
comic from Dark 
Horse. But the most widely popular cereal 
during this era was Froot Loops with the 
highly publicized mail-in Kenner Han 
stormtrooper figure that was not available 
in stores at that time. The demand for this 
toy caused major shortages of Froot 
Loops in supermarkets around the coun- 
try, and it is believed that millions of these 
figures were mailed out to satisfy demand. 
The Han stormtrooper offer appeared on 
all sizes of Froot Loops. 

For the truly fanatical STAR Wars ce- 
real box collector, Quaker Granola fea- 
tured Academy Awards quizzes on several 
boxes of the cereal in 1998. One of the 
quizzes on 23.4 oz Quaker Granola with 
Raisins lists Star Wars as an answer to а 
movie question, and no STAR Wars cereal 
box collection is complete without this 
box. (I did say this was for the fanatical 
collector!) 

Throughout the years that STAR Wars 
cereal promotions occured in the United 
States, General Mills offered STAR Wars 
premiums and promotions in Canada. 
One of eight Sar Wars booklets could be 
found in Canadian boxes of Cheerios, Co- 
coa Puffs, Count Chocula, Frankenberry, 
Honey Nut Cheerios, Lucky Charms, and 
Trix. The backs of these boxes also 
plugged a mail-in STAR Wars poster. On 
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boxes of Golden Grahams, Gen- 
eral Mills offered a giant Return 
of the Jedi poster mail-in featur- 
ing Drew Struzan’s classic art- 
work for the original “Revenge 
of the Jedi” advance poster. 

One of the most obscure 
STAR Wars cereal tie-ins in 
Canada was the RCA CED disc 
contest box that never reached 
production. Box flats for 400 g 
and 525 g Honey Nut Chee- 
rios were made, although the 
offer never made it to super- 
market shelves. The backs of 
these boxes depict a STAR 
Wars CED disc, 
even though the 
offer was not li- 
censed as a specific STAR Wars 
promotion. 

C-3P0’s cereal was also of- 
fered on a Canadian bilingual 
box, with some notable differ- 
ences from the U.S. counter- 
part. First, the cut-out mask of- 
fer only featured masks for 
C-3P0, Darth Vader, Luke, and 
Stormtrooper. The sticker/card 
offer issued in Canada featured 
bilingual cards instead of the 
English-only cards from the 
U.S. One of the most interest- 
ing box variations was the mini “fun-pack” 
C-3P0’s cereal box only available in Cana- 
da. Canada also saw a bilingual version of 
the C-3P0’s cereal store standee, along 
with а mail in offer for a C-3P0’s cereal 
cap that was not available in the U.S. 

In the mid 1990's, 
Canada dominated the 
world in $ТАР Wars cereal 
promotions. Starting with 
the SrAR Wars video re- 
release promotion in 
1995, "The Making of 
STAR WARS" video was 
advertised via a mail-in 
offer on Honey Nut 
Corn Flakes. This of- 
fer also featured a 
savings on the pur- 
chase of the STAR 
WARS video rere- 
lease. In 1996, a set 
of 16 different cut 
out Shadows of the 
Empire trading cards were available 
on boxes of Honey Nut Corn Flakes, Bran 
Flakes, and Corn Flakes. Each box includ- 
ed a panel of four different cards, and it 
was necessary to buy all three cereals to 
complete a set. 

Kellogg also had a major cereal pro- 
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motion for Canada for the STAR 

Wars Special Edition movie release. Sev- 
eral boxes of Kellogg's cereals featured 
STAR Wars Special Edition movie scenes 


on the box fronts with a Star Wars “magic 


eye" image on the backs. This promotion 
appeared on boxes of Corn Flakes, Corn 
Pops, regular Mini Wheats, and Brown 
Frosted Mini Wheats. One of the most 
popular STAR Wars Special Edition items 
from this promotion was a special three 
cereal collectors' pack that consisted of 
Corn Flakes, Frosted Flakes, and Corn 
Pops bundled with a large 3D STAR Wars 
card on the front of each box. Although 
the appeal of this "collectors pack" seems 
only marginally greater than some of the 
other boxes from this promotion, this set 
has received more attention from dealers 
than any other SrAR Wars Special Edition 
boxes, because it was designed to 
be collectible (read: they 
are in great supply). 
The future is bright 
for Star Wars cereal col- 
lecting, as 1999 promises 
to be an exciting year for 
STAR WARS cereal promo- 
tions outside the United 
States. Lucasfilm is planning 
extensive STAR Wars cereal 
promotions throughout Eu- 
rope for the release of The 
Phantom Menace. 
New variations of vintage 
STAR Wars cereal boxes and pre- 
miums are being discovered as 
more on the subject is written. Y 


cereal boxes can be seen at Gus Lopez’s stel- 
lar website: www.toysrgus.com. Any ques- 
tions can be addressed to him by e-mail at 
lopez@halcyon.com. 
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TOYS & COLLECTIBLES HASBRO, GALOOI 


At Long Last, Tf 


EBY SCOTT BRICK 


et the heavens rejoice and 
the faithful bow down in 
gratitude—they’re finally 
e. The Episode I toys have 
ived! 

Consider for a moment all 
those years you've waited, ea- 
"ger and watchful. Ever since the 
oment George Lucas an- 
ounced he was making another 
ГАР Wars film... since Hasbro 
relaunched its STAR Wars line in 
1994... since the old-timers out 
there (you know who you are) 
iw A New Hope back in '77.... 

t last, that wait is over. The 
antom Menace is finally in the- 
ers, and the toys are pouring 


bro's STAR Wars team. 


into shelves like manna from heaven! 
Hasbro, Galoob and LEGO, the three 
panies responsible for every Episode I 
y under the sun, have each been labor- 
ig most of the last two years, making 
erculean efforts to top all the toys 

ey ve put out before. "George Lucas has 
ainly raised the bar for himself, and 
that raises our bar, as well," says Mark 
Boudreaux, principal designer for Has- 


"As he's able to develop more elabo- 
rate characters, we try to follow suit, to 
deliver that level of accuracy and authen- 
ticity into the product." 

Each company's lineup features ex- 
citing technological advances and quan- 
tum leaps in aesthetic quality, yet with so 
much Phantom Menace product available, 
how can the average fan be expected to 
grab the right playsets? How can they 
hope to get the most bang for their Galac- 


tic credit? That's where we 

come in. SWGC went to the source 
for the rundown on each company's 
coolest toys. Want the skinny? 
We got your toys right 
here.... 


Hasbro 

Hasbro has always excelled at 
action figures, yet in The Phantom Menace 
assortment they’ve truly outdone them- 
selves, using COMMTech technology that 
allows each of its action figures to speak 
authentic lines from the film. (For a full 
rundown on COMMTech technology, see A. 
J. Bedard’s article on page 6 of this issue.) 
The first wave of Hasbro’s basic figure as- 
sortment consists of 18 characters, broken 
down into three categories: Collection #1 
features characters absolutely essential to 
recreating Lucas’ epic fantasy, such as 
Obi-Wan Kenobi, Qui-Gon Jinn and Darth 
Maul; Collection #2 features secondary 
characters, like C-3PO, R2-D2 and Darth 
Sidious; Collection #3 is comprised of 
other colorful characters, such as 
Gasgano, Ki-Adi-Mundi and Supreme 
Chancellor Valorum. By the end of the 
year, a total of 35 figures will be available 
in the basic figure line 
(see the exclusive poster 
in this issue). 

Yet as great as 
those figures are, you'll 
also want to invest in 
Hasbro’s creature as- 
sortments, a series of 
2-packs that highlight 
Lucas’ unique vision of 
alien life. Jabba the 
Hutt plays a dramatic 
cameo role in Episode 

I, finding a unique 
way to bang a gong to 
start the thrilling 

Podrace. Suffice it 

to say, Jabba’s 
action figure 
authentically 
recreates this 
unique action, 
and comes 
complete with 
two-headed 


& LEGO 


Podrace announcer. 

Hasbro has tons of exciting vehicles 
available, broken down into small, mid- 
sized and deluxe vehicles. Among the 
mid-size entries, nothing can touch the 
Trade Federation droid fighters. This 
space battle playset features three droid 
fighters flown in attack formation; the 

: two rear droids come equipped 
with missile blasters that 


blow 
off in battle, X 

while the front droid transforms into fully 
articulated walking mode. "What's really 
cool is, for the first time, we're able to 
deliver a squadron in a single purchase," 
says Boudreaux. "When you're re-enact- 
ing the final space battle, it's not just one 
on one, it’s three on one! It's really cool, 
because the way you manipulate the toy, 
you're right behind him, you're following 
closely, almost the 

fourth droid fight- 
er in the attack." 
a Feel like 
spending a little 
extra and get- 
ting the 
coólest v 


toy in the lineup? Save your pennies and 
grab the Naboo Royal Starship, a combi- 
nation playset and vehicle in one. At 
about $100, it features Lazer Tag technol- 
ogy for realistic space battles; when it 
comes under attack by а аде Federa- 
tion droid fighter toy, the Sfàrship re- 
sponds with a dazzling arrayiof alarms, 
warning lights and exploding Wattle dam- 
age. It also features cockpit seating for 

four figures, a weapons storage bay, 
= removable T-14 hyperdtive 

| A anda droid lift tube and 
boarding ramp. See it for yourself —the 

mega-cruiser comes in a try-mg 

package. 
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x Galoob 
Galoob Toys, masters of the 
Micro Machines and Action Fleet 
ines, has a wide range of 
space-faring fun available for 
eager collectors. Despite a 
wide selection of vehicles and 
playsets, it’s the Podracers that'll 
ikely grab the attention of young Jedi 


action of Anakin Skywalker's epic race 
against his nemesis Sebulba. 

Galoob believes so strongly in the 
Podracers' overwhelming appeal among 
ans that they've created nearly a dozen 
toys devoted to the thrilling Tatooine 
sport. Four Podracer collections are 
available in Micro Machines scale. 

Each vehicle features a 
die-cast metal chassis 
and high-speed 
rolling wheels that 
work with Ga- 
loob's Podrac- 
er launch- 
ers. 
Designed to look like 
Podracer hangar bays, 
these launchers send 
~. each racer speeding for 
over 25 feet. Each in- 
4 є dividual Podracer 
© € also works with Ga- 
loob's two Gravity 
Track sets, Beg- 
gars Canyon 
Challenge and 
Arch Canyon 
Adventure, as 
well as the 
DeluxePo- Й 
dracing play- @ 
set. These 
three-track sets 
incorporate the joys of miniature car 
racing into Star Wars mythos, utilizing 


everywhere, allowing them to recreate the 


Clockwise from below: Darth Maul Epic 
Force; 12” Qui-Gon Jinn and Jar Jar Binks 
(sold separately); Cinema Scene “Tatooine 
Showdown’; 12” Watto and battle droid; 
Anakin's Podracer with exclusive Anakin. 


crossovers, jumps, corkscrew spirals and 
high-banked curves to determine just 
who's faster, Anakin or Sebulba. 

For you do-it-yourselfers out there, 
check out Galoob's Build Your Own 
Podracer set. With 18 authentic engine, 
chassis and cockpit parts, fans can cus- 
tom-build their own racers, in 240 possi- 
ble combinations! Each completed vehicle 

5 will also work with 
ў the Podracer 
launchers and 
track sets. 

Yet as cool 
as those Micro 
Machines 
Po- 
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\bove and right: Micro Machines deluxe 
racing playset with Podracers. 


being the coolest toy of the summer is in 
Galoob’s continually successful Action 
Fleet line—the Turbo Podracers. “I can’t 
ink of a better word for these than that 
y re absolutely cool,” says Galoob’s 
/licro Machines brand manager Jennifer 
ooney. "They're similar to the old Evel 
<nievel motorcycles. You rev them up 
and pull the trigger, then they race and 
shoot sparks out the back. They absolute- 
fly, and are nearly indestructible. When 
showed them at Toy Fair, it seemed 
e the most fun adults had was running 
and playing with them, and in droves, 


Galoob has far more than just 
Podracers, though. In its playset line-up, 
aloob offers a number of toys which ef- 
fectively recreate Star Wars: Episode I 
vironments, including its transforming 
ion sets. In one such playset, Jar Jar 
inks metamorphoses into Gungan under- 
water chambers on the planet Naboo, fea- 
ing a rotating platform with secret trap 
oor, a STAP vehicle that "flies" out of a 
de Federation MTT, not to mention 
moving fish and "swimming" kaadu and 
er. Galoob's other three transforming 
ets include battle droids which change 
into Trade Federation control ships, a 
Darth Maul that transforms into a Theed 
'generator and a Gungan sub that becomes 
the underwater Naboo city of Otoh Gun- 
ga. Clearly, these aren't your father's STAR 
Wans toys. 


LEGO 

LEGO has eight exciting playsets, 
giving kids the unique joy of creating their 
STAR Wars toys. "There are a couple 


of areas where we threw in our own varia- 
tions on things, but they're all very au- 
thentic," says Jill Wilfert, senior brand 
Manager at LEGO Systems Inc. "Our 
product is very three-dimensional, an ob- 
viously block-type product, so we had to 
work with Lucas to find ways to accurate- 
ly represent key vehicles while still keep- 
ing the LEGO look and LEGO values." 
Those LEGO values are all present in 
full force. Each playset comes with be- 
tween 50 and 894 pieces, intended for 
kids between six and 12 years old. But 
c'mon, who's 
LEGO kidding? 
They know as well 
as we do that fans 
of all ages will 
snatch the things 
up. But what is it 
about these 
Episode I toys, 
specifically, that 
makes them so 
cool? "We really 
focus on getting a 
lot of function into 
the product," says 
Wilfert. "A lot of the fun isn't 
just the building process, but 
once you put the toys together, 
the features and functions that 
happen. It's the secret trap 
doors, opening something and 
finding something coming out 
that's what gets kids excited." 
True to form, LEGO's 
eight playsets feature a wide 
variety of hidden features. The 
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droid fighter play- 
set action takes 
place high above 
the planet Naboo, 
as droid starfighters 
defend the Trade 
Federation’s con- 
trol ship. LEGO’s 
droids fly with their 
wings in closed po- 
sition, then trans- 
form into full battle 
mode, and become 
walking droids for 
ground assault. For 
those of you who 
want to gauge the 
level of challenge 
beforehand, this 
playset comes with 
62 pieces. 

Feel like a 
more formidable 
task? Try Darth 
Maul’s 174-piece 
Sith Infiltrator, a 
long, slender ship 
that carries the evil 
Sith apprentice and 
his speeder. Fold 
the wings up and down, then open the rear 
gate and you've exposed Maul on his Sith 
speeder, complete with his double-bladed 
lightsaber and three Sith probe droids. 

If you thrive on difficulty, then go for 
LEGO’s largest playset, the 894-piece Mos 
Espa Podrace. Anakin Skywalker, the only 
human Podracer pilot, races 
against Sebulba and Gasgano. 
This set contains three Podrac- 
ers, three flags, three pit droids 


Galooh's Darth Maul/Theed gener- 
ator transforming action playset. 
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Above: LEGO gets ready to race with Anakin, 


Gasgano and Sebulba's Podracer building 


sets. Below: Trade Federation droid fighter. 


to help maintain the vehicles, Padmé, 
Anakin, R2-D2, Qui-Gon Jinn, Jar Jar 
Binks, Sebulba and Gasgano. 


Future Plans 

Although most of the plans for future 
releases are still under the toy industry's 
Cone of Silence, SWGC got a scoop from 
Hasbro about an upcoming 12" action fig- 
ure release, scheduled for July. "This'll be 
really great for the kids, and believe me, 
when fans hear 
about these, they'll 
hardly be able to 
wait for them," says 
Mark Boudreaux. 

Qui-Gon Jinn 
and Darth Maul will 
launch Hasbro's 
new deluxe line of 
12" figures. They 
will feature 
COMMTech chips 
with authentic 
speech, and come 
with a unique ac- 
tion feature, as well. 

“As cool as the 
electronic aspects 
to those figures are, 


they also have mechanical features that 
actually bring them to life," says 
Boudreaux. "Darth Maul's holding his 
double-bladed lightsaber in his hand, and 
when you move his waist back and forth, 
he actually thrusts his lightsaber to the left 
or right. And Qui-Gon has articulated 
wrists. The lightsaber actually swings and 
his wrists break over the top of each oth- 
er, like when you swing a bat. He’s not 
just holding the 
lightsaber and 
rotating at the 
waist, he’s swing- 
ing that lightsaber 
back and forth! 
These guys aren’t 
just sitting in this at- 
rest pose with an at-rest 
expression, they’re duking it 
out! You can activate the electronic sound 
effects, so the lightsabers clash as they 
fight.” 

As for more toys, suffice it to say that 
each company has much more product 
planned for 2000 and 2001, by which 
time, hopefully, George Lucas will have 


Episode II near completion. Although all 
the toys in the subsequent releases have 
already been carefully planned out, there 
remains the possibility that The Phantom 
Menace may take everyone by surprise, 
sending toy designers scrambling for the 
drawing boards. “I know there will be sur- 
prises, which is cool; that’s the exciting 
part about it,” says Boudreaux. “I can see 
us taking mental notes as we see the film, 
wondering what we've missed 
that might translate well 
into toys. I think Lu- 
casfilm hopes that, 
too. As open as they 

are with their li- 

censees, I know they 

want us to be sur- 
prised by the film. [Laughter] And I have 
all the confidence in the world that that's 
exactly what they'll do." W 


Scott Brick makes his living writing comics, 
film and toy-related articles for various na- 
tional magazines. He hopes that one day his 
regular nickname, “The Brickman,” will be 
replaced by "Darth Brick." 
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Toy Fair Exclusive 


ay back in February, the gang at STAR Wars GALAXY Wars GALAXY COLLECTOR Exclusive. We were the only magazine 
COLLECTOR got to participate in something that every single (Read: no Time, Newsweek, People or anyone else) that was allowed 
STAR Wars fan in the world was desperate to see—the to take pictures of the treasures contained therein! So for your view- 
ipisode I American International Toy Fair New York City show- ing pleasure, feast your Episode I-hungry eyes upon a smattering of 
‘ooms of Hasbro, Galoob, Ertl, Applause, LEGO, Thinkway and the preliminary versions of the awesome stuff hitting the shelves 
Sother Phantom Menace licensees. What follows is a Topps STAR now and throughout the year. Enjoy! Photos By Evan Brosowsky 
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Collection Il Hasbro figure assortment. 3 


Theed hangar playset with exclusive S | 2288 
Qui-Gon and battle droid figures E > 
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1 Hasbro figure assortment 
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12” Obi-Wan Kenobi. . Jar Jar Binks on kaadu - 


Queen Amidala (Red Senate & Black Travel 
gowns) & Princess Leia collector dolls 


12” electronic Darth Maul 
af 
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GaLasy Giveaway! 


Hasbro is giving away 5 STan Wars; Episode! Monopoly games. 

To enter the random drawing, send your, name, age and address ina 
| letter oron a postcard to Monopoly Giveaway, SWGC #6; One Whiten) 

St., New York, NY 10004. Entries must he received by July 31, 1999) 
 Randomly-chosen winners will he notified hy mail! 


12” electronic Qui-Gon Jinn 


Action Fleet Turbo Podracers 


то 


Garaxy Giveaway! 
Decipher. is giving away 20 Young Jedi Starter decks. 3 


To enter the random drawing, send yourname, age and address in, a 
letter or ота postcard to Young Jedi Giveaway, SWGC #6, One Whi -| 
hall St., New York, NY 10007; Entries must be received by July 31; 1999) 


Action Fleet Naboo | Randomly-chosen winners will be notified by mail; 


starfighter 


Collection Il Micro Machines & Boss Nass 


Theed Palace Assault 
Micro Machines playset 
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Action Fleet Action Fleet Trade Federation droid 
Republic Cruiser fighter & Anakin's Podracer 


Action Fleet 
Trade Federation Invasion playset 


Remote-controlled fambaa and AAT 


Podrace Arena Micro Machines action playset Royal Starship Repair Deluxe action playset 


[s ТЕК eluding Episode 1 Cross” 

ons, jūti 

"To enter the random drawing) send yournam 
age and address ina letter. oron a postcard to 
DK Giveaway, SWGC. #5) One Whitetiall/St 
New York, NY 40004 Entries must be received 

| by daly 37) 1999» Randomly-chosen winners. 
willbe notified! Бут тай, 


Thunder 


BY JOSHUA IZZO 


y guides through the 
M Applause showroom at 
last winter’s Toy Fair, 
brand manager Christopher 
Woodward and director of 
product management Chaz 
Fitzhugh, walked before me 
toward the locked black 
door, key in hand. We 
reached the door, 
and with the 
} brief, almost 
snap-hiss of a 
^ lightsaber, it swung 
open. It was as if Milton’s 
! Paradise was laid before me in all 
| ofits angelic splendor. 

á The STAR Wars: Episode I 
showroom was decorous and op- 
ulent, wherein every inch of wall, 
floor and shelf was coated, top to 
bottom, with armies of battle 
droids, legions of Jar Jars and 
bevies of the beautiful Queen Ami- 

dala. Qui-Gon Jinn was represented 

in four different sizes; the newest 

Sith Lord, Darth Maul, loomed 

above me menacingly and smiled 

with his Cheshire Cat grin of am- 
ber teeth. I stood in awed 
amazement at the beauty before 
me, the grandeur that is 

Applause. It was thunderous. 

During my tour, Fitzhugh 
interjected colorful commen- 
tary on all of the different 
& products that will be avail- 
able this May. The most af- 
fordable products coming 
out are the $3 PVC figures, 
keychains, magnets and children's 
sculptural straws. "Our Episode I 
products go from a low of $3 to a 
high of $50 and everywhere in be- 
tween. Whatever your taste, 
whatever your pocketbook, 
we've got something for you," 
Fitzhugh related to me amica- 


Jinn 9" Character Collectible; 
Darth Maul character con- 
tainer bust; Podracing Anakin 
Skywalker Kid's Collectible. 


From left clockwise: Qui-Gon 
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bly as we sauntered past 
the smiling Jar Jar Binks 
kid’s cup. 

Next was the ever-popu- 
lar line of dangler vehicles that 
Applause has had so much 
success with. “The dan- 
glers were a very 
strong force (no 
pun intended), 

and we've picked 
up the six vehi- 
cles: a couple of 
the Podracers, three 

of the starships and one of the 

tanks.” Upon speaking further with 
Fitzhugh about the high detail of those cre- 
ations, I noted that the Queen’s Royal Star- 
ship—that silver, knife-edged cruiser from 
Naboo—was visibly absent. “The Queen's 
ship... well, we’ve got the Naboo starfight- 
er. We don’t have the Queen’s ship yet, but 
we're probably going to do 

that a bit later.” 

Leaving the 

danglers behind, we ar- 
rived at a row of im- 
maculately sculpted 
“Treasure Keepers,” or in 
earth-speak, figural 
coin 
purses. 
These 
delightful 
little holders of 
precious things are 
sculpted in the like- 
nesses of R2-D2, 
Yoda, Jar Jar Binks 
and Queen Amidala. 
Sitting beside the 
Treasure Keepers 
were the ubiquitous 
kids’ cups. They will 
retail for $5 each, and 
one can choose from 
Anakin in his Podrac- 
ing helmet, Jar Jar, 
the Queen and my = з 
personal favorite, the “naked C-3PO.” Fol- 
lowing suit in the beverage vein, Fitzhugh 
unveiled the line of sculptural ceramic 
mugs, which have captured the likenesses 
of Darth Maul, Jar Jar Binks and Watto. 


ause 


Just think: One may be able to drink one’s 
coffee out of a Sith Lord’s cranium! 

We rounded a corner, and laid before 
me was a sampling of Episode I cloisonné 
pins in every possible shape and design, 3- 
D magnets—some with dangler features, 
bas-relief vinyl keychains and a new line of 
articulated metal key chains of Jar Jar, a 
pit droid and Watto. As always, 
Applause is coming out with a 
full compliment of non-articulat- 
ed figurines this year that will 
represent almost every major 
character in the movie. There is a 
boxed gift set that will have Qui- 
Gon, Obi-Wan, Darth Maul and 
an exclusive OOM-9 battle droid 
ground commander that can only 
be found in this boxed set. Some 
of the other figurines that will be 
available separately include Ami- 
dala, Padmé, a battle droid, a destroyer 
droid, C-3PO, Anakin and others. 

There were figural banks: Darth Maul 
on his Sith Speeder and Jar Jar Binks. As I 
stared intently into Maul’s sinister face, 
Woodward related, "These are the two 
(Maul and Binks) that we really feel will be 
the breakout characters for the movie. Lu- 
casfilm definitely pushed us in P 
this direction with all of our 
products." 

I was then stunned into si- 
lence by two of the most 
wicked-looking products 
ever, the STAR Wars con- 
tainer busts. These im- 
pecibly sculpted busts 
of Darth Maul and 
R2-D2 will retail for 
$25, and Woodward 
had this to say: і 
“What is really great Ё 
about them is that $ 
they not only look 
cool, but they’re " 
tainers, too. You 
could, for example, 
take off Darth 
Maul's head and 
eat the Darth 
Maul cookies 
inside." 

I was re- à 


Clockwise from right: Darth Maul bank; de- 
sign manager Joe Allard working hard on the 
next great Star Wars collectible; Jar Jar 
Binks latex puppet; prototype of the new 
Darth Maul resin statue. 


joined by Fitzhugh as I walked over to- 
ward the vinyl doll display. “The range 
we used to have, the vinyl dolls that 
ran anywhere between 9” and 11” tall, 
we've now begun to call Character Col- 
lectibles,” Fitzhugh said. “This is the middle 
size, and there are four of those—we've got 
the Queen, Qui-Gon, Obi-Wan and Darth 
Maul. They were sculpted by the same guy 
who did our classic line. He did it all. Not 
only are the Episode I dolls in scale with 
each other, but 
they are in scale 
with the classic 
line, too. What’s 
also different 
about these is 
now they'll be 
sold in boxes.” In 
fact, all of the 
vinyl offerings will 
now be sold in 
boxes to prevent 
the loss of the 
glow-in-the-dark lightsabers. The smaller 
vinyl dolls, called Kids' Collectibles, are 6" 
to 7" tall and have articulated arms. The 
line will consist of Watto, Anakin in his Po- 
dracing gear, Jar Jar and Darth Maul. 

The final and most imposing wave of 
vinyl collectibles will be the Mega-Col- 
lectible dolls. "These three massive sculp- 

tures of Obi-Wan, Qui-Gon and 
@) Darth Maul are remarkable in a 
number of ways," said Fitzhugh. 
"First of all, they are each posed 
„ to re-enact the final Jedi fight 
„ that takes place at the climax 
А of Episode I. Secondly, the 
figures are numbered, not 
limited, but numbered with 
a certificate of authentici- 
q ty. The most innovative 
feature of these three is 
that by turning their 
waists, the lightsabers 
light up.” Further con- 
P versation with Fitzhugh 
revealed that the figures 
will retail for about $50 
each and that they will 
be packaged in 
beautiful, 
у win- 
dow- 
у display 
= boxes. 


M. 


The final showcase that I was led to 
held some of the most amusing and defi- 
nitely cutest offerings that Applause will 
be shipping. There were two latex pup- 
pets—a waist-up Jar Jar and a full-body 
Yoda. (Fitzhugh proceeded to entertain us 
with his Yoda impression at that point in 
the tour.) Sitting below the puppets were 
the new plush creatures that will be avail- 
able in two sizes. The smaller size will 
consist of a floppy-eared Jar Jar and Wat- 
to. "The second size will have Jar Jar and 
Watto, as well," Fitzhugh added, "but they 
have wire in their arms, legs, ears, wings 
and even through the middle of their bod- 
ies, so they are infinitely posable.” 

As Fitzhugh continued to speak, I 
was powerfully drawn to the holy grail of 
STAR Wars plushes—the medium-sized 
Artoo. "He's got beans 
in his legs, so he 
stands, and when you 
squeeze him..." As he 
squeezed Artoo's “tum- 
my,” the toy droid let 
out a litany of chirps 
and bleeps. It was, to 
say the least, amazing. 

Woodward then 
pulled the crew aside 
and let us in on the 
products that will be 
coming out this fall. 
There will be an assort- 
ment of $5 dog tags, 
$10 wrap-around subli- 
mation mugs, a cloi- 
sonné pin “dark side” 
gift set and a whole line of high end sculp- 
tures. There will be three tiers, and all of 
them will be numbered, limited and pack- 
aged with certificates of authenticity. I 
was even lucky enough to get a sneak 
peek at the work-in-progress Darth Maul 
miniature resin. 

“We put a lot of work into this line, 
and like collectors, we can’t wait to see 
Episode I,” Fitzhugh remarked as we 
walked out of the showroom. I don’t think I 
could have put it any better. Q9 
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Dark Horse Unmasks 


BY RICH HANDLEY 


From Script to Screen to Comic 
The transition from film to comic 
adaptation is rarely smooth. Altered dia- 


T logue, cut scenes and a lack of art refer- 
M ences can cause a slew of problems for 
F Comic creators, resulting in many less- 
T than-stellar adaptations. Marvel Comics 


faced that problem in 1977 when adapting 
STAR Wars: A New Hope. Working from an 


Searly draft script produced differences 


from the final product that might have 


С__ — Беер insignificant or unnoticeable to the 


average reader, but for trivia-minded fans, 
they created continuity nightmares. For 


been chosen,” Gilroy recalls. “Actually, 
the word ‘giddy’ is probably more accu- 
rate.” He went right to work on the script, 
but found his access to prequel materials 
limited. “In May of ’98, Lucasfilm sent me 
a copy of George Lucas’ final draft script. 
I think the date stamped on it was June 
1997. For the first issue [the first quarter 
of the film], I was sent a few reference 
photographs of sets and locations. How- 
ever, security was tightened after that, 
and I wasn’t allowed any more visual ref- 
erences. I didn’t even know what the 
characters looked like!” Luckily, Dave 


gressed, forcing him to make frequent 
revisions while the film was edited. “Re- 
gardless,” says Gilroy, “I think this adapta- 
tion is really good, mostly due to Rodol- 
fo’s amazing work.” 


Prequel to a Prequel 
In addition, Dark Horse’s monthly 

prequel-era SrAn Wars series continues the 
tale of Ki-Adi-Mundi, a member of the Jedi 
Council from Episode I. Mundi's story be- 
gan with Jan Strnad's "Prelude to Rebel- 
lion" in 40-6 and a back-up tale, “Vow of 
Justice," in #4-6. For issues #7-12, Tim 


== : 
zx example, Marvel changed Red Truman serves up a third arc 
E Squadron to Blue Squadron entitled "The Outlander," illus- 


E based on the earlier script's 


zx designation. Compounding the 
— = : 
See error, Porkins and John D. 


ООШ were switched so that Porkins 


Ш 


LU 
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was Red 6 in the movie, Blue 4 
in the novelization and Blue 6 
in the comic, while John D. 
was Red 4 in the movie, Blue 6 
in the novelization and Blue 4 
in the comic. 

Times change, and with 
STAR Wars: Episode I The Phan- 
tom Menace, Lucasfilm has 
gone to great lengths to keep a 
tight continuity between the 
movie, comic and novelized 
versions of the film. This year 
will be one of re-birth for STAR 
Wars, and Dark Horse Comics 
is heralding its return with a 
four-issue adaptation written 
by Henry Gilroy and illustrated 
by Rodolfo Damaggio and the 
legendary Al Williamson. Issue 
#1 arrives May 5, with successive issues 


— running weekly until May 26. All contain 


painted covers by fan favorite Hugh Flem- 
ing, with photo-variant covers. A graphic 


— novel collecting the adaptation is being re- 


leased concurrently, featuring painted cov- 
er art by Greg Manchess. 

As a story editor for Walt Disney 
Television’s Mickey Mouseworks, Gilroy 
created the first new cartoons in decades 
Starring Mickey Mouse, Donald Duck and 


T Goofy. He has also penned comics for 


Dark Horse and Srar Wars Kids magazine. 
“J felt thrilled and extremely lucky to have 
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Land at Dark Horse and Lucas Licensing 
Continuity Editor Allan Kausch came 
through. 

A long-time fan of the original trilogy, 
Gilroy found it challenging to capture the 
atmosphere of Star Wars in what he calls 
“the silent, static storytelling medium” of 
comics. “The best way I’ve found... is 
with pacing. I tried to pace the story so 
that every time a reader turns the page, he 
gets a cool reveal, which is what you get 
in a STAR Wars movie—every scene has 
something new and cool in it.” That be- 
came challenging as production pro- 


trated by Tom Raney and Mark 
Lipka. 

In this second tale, Ki- 
Adi-Mundi receives an urgent 
summons to attend a secret 
meeting of the Jedi Council. 
His mission: to locate Sharad 
Hett, a powerful Jedi who has 
been missing for some years. 
Mundi’s old teacher, Yoda, 
and other members of the 
Council are concerned that 
Hett, a strong military strate- 
gist, has renounced his oath 
and gone into self-imposed ex- 
ile. Mundi must discover 
whether Hett is dead or alive, 
and what he’s been up to. His 
first stop: a dusty planet far 
from the bright center of the 
universe—Tatooine. 

If that’s not enough to sat- 
isfy your craving for prequel 
comics, Dark Horse will pro- 
duce four one-shots detailing the exploits 
of Anakin, Obi-Wan, Qui-Gon Jinn and 
Queen Amidala between the scenes of the 
film. Truman and artists Steve Crespo (X- 
Wing Rogue Squadron) and George Free- 
man combined skills for Anakin’s tale, 
while Ryder Windham and Robert Teran- 
ishi collaborated on Qui-Gon’s story. 
Mark Schultz worked with P. Craig Russell 
(Crimson Empire) and Galen Showman to 
create Amidala’s story, and Gilroy himself 
penned Obi-Wan’s tale, with Martin Ege- 
land and Howard Shum providing the art. 
Each tie-in issue features cover artwork 


by Tim Bradstreet and Greg Goleash, in 
addition to photo variant covers. 


“The Boy is Dangerous” 
Tim Truman’s Anakin tale (arriving- 
May 19) occurs soon before the Boonta 
= Eve Podrace. After he was assigned 
Anakin’s one-shot, Truman immediately 
knew he wanted to show the boy’s life on 
Tatooine, “just before the universe meets 
him." He says he was amazed at how well 
the shooting script allowed him to set up. 
this "day-in-the-life" story. "It was almost 
1:535 if they'd written the script knowing that 
= T was going to be doing the story I’ve 


done— Let's put this bit of dialogue in 
there, so Truman can make use of it later 
К їп his story'." Thus, he could show Anakin 
= being a kid, working at Watto's junk shop, 
playing with his friends Amee, Wald and 
Kitster and seeing his mother for what 
might be the last time. 

Knowing Anakin's fate afforded Tru- 
man great hindsight when chronicling the 
character's childhood. "Frankly," he says, 
"it blew my mind. I was sitting in editor 
T Peet Janes’ office one day, and he was 
_ reading an issue of STAR Wars Insider. On 


» the cover was the face of this cute little kid. 


It hit me—that's Darth Vader!" Having 


zo 
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read the shooting script three times and 
the novelization twice, Truman set out to 
write the story of a sweet, innocent child 
who would one day become a monster. 
This movie adds whole new layers and 
shades to the first three films,” he says. In 
Truman’s tale, Anakin displays a knack for 
innately understanding machinery, mirror- 
ing novels in which his grandson, Anakin 
Solo, has the same ability. Surprisingly, 
Truman had no knowledge of the other 
Anakin’s skills while writing his script and, 
in fact, had not yet read any of the novels 
(though he plans to read them all now). 
“Frankly,” he recalls, “I was just reinforcing 
and advancing things that are 
in the shooting script. I saw 
that as my main job.” Known 
or his historical research on 
such works as Wilderness and 
Straight Up to See the Sky, he ap- 
plied that same skill to the STAR 
Wars mythos. “I treated it as a 
real place, with all these books 
and reference manuals as my 
source material. So far, my out- 
ines and scripts seem to fly 
through the approval process. 
I'm quite proud of that fact.” 

Perhaps the most surpris- 
ing of Anakin’s traits is his em- 
pathy for suffering creatures. 
Early in the story, Anakin 
forms a bond with a trapped 
womp rat whose life he spares. 
“He grows up a little in that 
second, like the kid who 
shoots robins with a BB gun 
and then one day realizes it's 
wrong. He sees that he doesn't 
have the right to keep this 
creature from doing whatever 
it wants. He has no right to 
take its liberties away, no right 
to kill it, or capture it, or make 
it a slave—in other words, no 
right to do exactly what's been 
done to him, his mother and 
their friends!" This, he feels, broadens 
Anakin's character. "If he feels empathy 
for an ugly, stinking little rodent scav- 
enger like a womp rat, he must be a pretty 
darn likable guy. This, in turn, emphasizes 
the unimaginable change that the boy 
goes through later in his life: Would Darth 
Vader release the womp rat? No. Did 
Anakin? Yes." 


"Too Old to Begin the Training" 
Ryder Windham's spotlight on Qui- 
Gon Jinn (arriving June 2) also utilizes 
Anakin, as well as young Obi-Wan Keno- 
bi. Drawn by artist Robert Teranishi and 
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set between the Podrace and the Jedi’s 
departure from Tatooine, the story details 
Qui-Gon’s efforts to free Anakin from 
Watto the Toydarian and take him to Cor- 
uscant for training. Featuring Shmi Sky- 
walker, Anakin’s prior master Gardulla the 
Hutt and Podracer pilot Sebulba, Wind- 
ham’s script elaborates on several minor 
characters from The Phantom Menace. Par- 
ticular attention is paid to Watto, who, fu- 
rious over losing the race and a valued 
slave, hires five thugs (named Vomac, 
Diddop, Bongor, Denno Thuk and DM-7 
in the comic script) to kill Qui-Gon. 

Windham explains that Lucasfilm re- 
quested a tale set during Episode I that 
would develop the relationship between 
Qui-Gon and Anakin. This ruled out setting 
the story before the two characters met, so 
he found moments in the screenplay when 
neither character was on-screen. “The 
challenge was to fill in the gaps without 
straying far from the screenplay, and still 
come up with something entertaining.” 

Windham says he made heavy use of 
Terry Brooks’ novelization, plus an exten- 
sive glossary of devices, terms and char- 
acters from the film. A former Dark Horse 
editor, he has penned nearly a dozen STAR 
Wars comic stories. He has also written 
eight Svar Wars Missions novels and four 
Jedi Adventures books about Obi-Wan 
and Qui-Gon prior to Episode I. This ex- 
perience, however, was entirely different. 
Though there are recognizable faces in 
the film, he explains, “A writer can’t de- 
pend on the audience’s familiarity with 
characters and situations now, the way 
one can for the original trilogy. There’s 
something exhilarating and liberating 
about working on such fresh material, 
knowing I can't rely on all my classic STAR 
Wars reference books." 


Despite Windham never having di- 
rect communication with Teranishi, the fi- 
nal scene of the comic chillingly combines 
both men’s talents superbly. In a shot 
reminiscent of the Episode I teaser poster, 
the story closes with Anakin standing be- 
tween two columns, the negative space 
forming Vader's silhouette. 


“Ч Never Knew My Mother” 
Both Truman and Windham utilized 
dark imagery in their one-shots. Mark 
Schultz, however, took a different ap- 
proach to Amidala’s tale (arriving July 28), 
pairing the young Queen with Jar Jar 
Binks for a lighthearted roller-coaster ride 
set shortly before the Boonta Eve Race. 
“All I was told,” remarks Schultz, 
“was that the story had to happen within 
the context of The Phantom Menace and 
that it couldn’t delve into the characters’ 
lives previous to the start of the movie.” 
The story foreshadows the marriage of 
Anakin and Amidala, containing numer- 
ous exchanges between the two that illus- 
trate how much they care for each other. 
Between these sentimental exchanges, 
however, is a fast-paced landspeeder chase 
worthy of the Srar Wars name. Amidala 
and Jar Jar pursue a thieving trooshti (char- 
acters Schultz created for the sole purpose 
of getting the two out on an adventure to- 
gether) through the streets of Mos Espa, 
trying desperately to retrieve a battery 
stolen from Anakin’s Podracer, needed for 
him to win the race for his freedom. 
Schultz notes that writing for Jar Jar, 
a character with wild speech patterns that 
make Yoda sound like a Harvard scholar, 
is no easy task. “I kept wishing Lucasfilm 
would come up with a Gungan-English 
dictionary. My Gunganese is just a wild 
stab at the wacky rhythms George must 
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Cover to Star Wars: Episode | The Phantom Menace graphic novel compilation. 


be hearing in his head when he writes Jar 
Jar's dialogue. Sometimes I think I suc- 
ceeded, other times not.” Instead, he 
found it easier to write dialogue for Ami- 
dala. Because his past work shows a ten- 
dency toward showcasing strong female 
central characters, he found writing the 
reserved Amidala a departure. “They 
wanted me to emphasize that, at this point 
in her life, she is very cautious, even ten- 
tative, so I re-wrote her to try to maintain 
that vision, which meant she had to be- 
come much less prone to derring-do, 
much more reactive, much less proactive. 
I tried to make it clear that her strength 
comes from her compassion and her will- 
ingness to listen and grow, that she is still 
very much a Queen in the making.” 


“Was | Any Different When You 
Taught Me?” 

Character growth is also at the heart 
of Henry Gilroy’s Obi-Wan Kenobi one- 
shot, but what sets this tale apart from the 
others is his use of flashbacks. Rather than 
presenting a story between scenes, Gilroy 


recounts Obi-Wan’s actions in Episode I, 
as the young Jedi returns to Coruscant to 
tell Yoda of the battle of Naboo. 

A great deal is learned of Obi-Wan in 
the course of this tale. He’s head-strong, 
stubborn and impatient, quick to judge 
and to act. Interestingly, Kenobi is not a 
full Jedi himself at this time, merely a 
Padawan student training under Qui-Gon 
Jinn. The comic ends with his promotion 
from Padawan to Jedi Knight. 

Gilroy was 10 years old when he saw 
STAR Wars at Mann’s Theater in Holly- 
wood, the first time he’d ever been to a 
movie theater. “It had a profound effect 
on me,” he recalls. “I was stunned. My 
parents thought I was shell-shocked from 
the sound system!” Without a doubt, his 
film adaptation and Obi-Wan one-shot 
will do just that, filling readers with the 
same sense of awe, ecstasy and wonder 
that Marvel achieved with its A New Hope 
adaptation all those years ago. Y 


Rich Handley is a regular contributor to STAR 
Wars GALAXY COLLECTOR. 
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gamer during the time of the original 
release of STAR Wars had access to a 
few nice coin ops at the mall or ar- 
le, but a lot of popular home gaming 

e from machines that produced sim- 
graphics and simple bleeps for sound. 
e years haven't been kind to those 

lics, but Father Time has been quite 
erous to their offspring, the systems 
at evolved into the 3D accelerated PC, 
e Nintendo 64 and the Sony PlayStation. 
three of those modern video game 
orms will have Episode I titles re- 
ased, each based on a different adven- 

e. None other than George Lucas' state 
e art interactive game company, Lu- 
Arts has produced all of them. 

The first video game is entitled STAR 

: Episode I Racer, which is not only 
first Star Wars racing title, but the first 
al racing game from LucasArts. This 
intendo 64 and 3D accelerated PC game 
kes a short, but very intense scene from 
е film and transports it into a full-blown 
tertainment experience with multiple 

e tracks. As a genre highly requested 
ans, one might be left wondering just 

t sort of thrills this racing game will 
iver when it hits the street in late May. 
e track is on an asteroid planet. Be- 
ween the various sections, we have trans- 


portation tubes, and the area in the tubes 
is zero gravity,” says Brett Tosti, produc- 
tion manager of Racer. Other levels in- 
clude an ice planet, water-based tracks 
and, of course, Tatooine, based on the ar- 
eas surrounding Mos Espa—one replicat- 
ing the film’s track to the very last detail. 
Some of the levels visit familiar or soon- 
to-be familiar planets, while others are 
completely original. But Tosti says not to 
worry: Familiar Star Wars elements, such 
as droids, sandcrawlers and other fan fa- 
vorites, will appear around the 20-plus 
tracks of Racer throughout the game. 
Another significant feature of the 
game stems from its competition, which 
includes several characters from 
the movie. Some, such as 
Anakin, Gasgano and Sebulba, 
will be familiar to those who 
have seen the film. However, 
roughly a dozen of the 18 
playable Podracers are barely 
glimpsed on film or were left 
on the cutting-room floor. Only 
a small number of those char- 
acters are available at the start 


Right: Screen shots from STAR 
Wars Episode | The Phantom 
Menace. 


of the game, but, “as you progress through 
the game,” Tosti continues, “more charac- 
ters and their vehicles are unlocked. Not 
only characters, but more tracks for the 
game’s multi-player mode, as well.” 

The multi-player features are quite 
different from the PC to the N64. The Nin- 
tendo 64 version features a split-screen 
versus mode for two players. The PC ver- 
sion, however, is a bit more extensive. 
Large multi-player tournaments are possi- 
ble, allowing up to eight players to com- 
pete in a user-controlled arena. On the 
host server, a plethora of parameters are 
configurable, including the number of 
players that are computer-controlled and 


the amount of credits a player has the 
ability to win to further customize a vehi- 
cle after winning a race. 

“One of the best ways to define Racer 
is that it's ultra-competitive," says Tom 
Sarris, public relations manager at Lu- 
casArts. "The Podracers are moving at a 
very fast rate, and there are a lot of bottle- 
neck areas in the tracks where one player 
can force others off the track." 

The PC version requires a 3D accel- 
erator, and it also supports 3D sound sys- 
tems and the ever-popular force feedback 
controllers. Special features in the Ninten- 
do version include support for the Rumble 
pack, a memory pak and the new Expan- 


sion Pak that gives titles such as Rogue 
Squadron and Turok 2 an extra graphical 
boost. The N64 title also saves data di- 
rectly to the cartridge, making it one of 
the most external feature-filled N64 titles 
yet. Racer will retail for $50-$60. As far as 
"easter eggs" (hidden secrets, like links to 
unrevealed screens), that was something 
LucasArts wasn't willing to reveal just yet. 
The next big blip on the STAR Wars 
gaming radar hits around the same time, 
and it is another very promising title. STAR 
Wans: Episode I The Phantom Menace is a 
title that's a pace slower than the faster- 
than-lightspeed Racer, but still not a game 
to sleep through. "It has elements of action 
and adventure; it's really kind of 
a neat hybrid title," says Mike 
Gallo, production manager of 
STAR Wars: Episode I The Phan- 
tom Menace. The gameplay is a 
combination of classic adven- 
ture know-how combined with 
the lightsaber-swinging action 
that is STAR Wars. Gallo men- 
tions that one of his favorite 
parts of the game is the 
lightsaber play, which includes 
dueling and deflecting the 
blaster shots from battle droids 
and other enemies. The levels 


Above: Screen shots from SrAR 
Wars: Episode I: Racer. 


also tend to expand on some of 
the shorter scenes in the movie. 
“The Mos Espa level is one of 
the most puzzle-oriented and 
definitely one of the longest lev- 
els of the game,” Gallo says. 
“We took five minutes from the 
movie and turned it into a few 
hours of gameplay." Needless to 
say, this game will provide a 
glimpse into some of the more 
out-of-the-way corners of the 
STAR Wars universe, allowing 
players to locate, obtain and 
trade all sorts of items through 
their journey. 

Following the story of the 
new STAR Wars film in the 
game is a lot like following it 
in the movie. The action fo- 
cuses on a certain character 
for a specific scenario, leaping 
between the roles of Captain 
Panaka, Queen Amidala, Obi- 
Wan Kenobi and Qui-Gon 
Jinn. The game is a bit like 
Super Empire Strikes Back in 
that respect. Near the end of 
the game, the player switches 
between the four characters 
in order to play out the ac- 
tion-packed finale, which in- 
volves.... Well, best not to spoil the story 
just yet. There is a lot of action and fan- 
tasy in this game, and the end result 
should create quite a stir when released 
in late May. This PlayStation and 3D ac- 
celerated PC title boasts 30-40 hours of 
gameplay, great graphics and the awe- 
some sound for which LucasArts is 
known. In fact, the sound includes over 
4,000 lines of dialogue, which have been 
recorded for the game, including the 
voice of Ahmed Best, the actor who 
helped create Jar Jar Binks in the movie. 
Other than a 3D accelerator, the system 
requirements are minimal: a Pentium 
166 with 32MB of RAM. The PlayStation 
version just needs a controller and a 
memory card. 

Still on the horizon in the Lucas- 
based gaming scene are Episode I titles 
for GameBoy and Macintosh, the long- 
awaited Indiana Jones and the Infernal 
Machine for the PC and PlayStation and 
Yoda Stories for the GameBoy. Ш 
Adam Pawlus is a freelance writer who has 
written numerous articles on all things STAR 
Wars. He's also been seen as Bowzer from 
Sha Na Na and has a large collection of 
bowling trophies (not his own), and was one 
of the original founders of Devo. 
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BY JOSHUA IZZO 
carved an impressive niche in the 


T ever-expansive, mind-numbing 


‘world of the customizable trading card 
ООО game (CCG). The company's remarkable 


ver the past 16 years, Decipherhas оп Tatooine. Later in the year, two more 
expansion sets will be released focusing 
on feature characters and scenes from the 
other major locations (Coruscant first, 


with Naboo to follow). 
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2 released its first card game 
EE based on STAR Wars: Episode 
Sel. The first product to hit 

Ж stands is a new game, entitled 
E Young Jedi Collectible Card 


==: at 9-13-year-old fans. 


=That’s not to say that the 


A 
— HQ 


Lo 


=CCG community, be- 


card games are played by multitudes of 


= people from all over the globe, and official 


competitions host players span- 
ning ages, races, religions 
and gender. It is a world- 
Wide phenomenon. Now 
Decipher is setting the 
world on fire one more 
time. 

In early May, Decipher 


Game, and it is principally tar- 


game won't appeal to 
=the rest of the STAR Wars 


cause, let me tell you, 
it will! 

“Young Jedi is a 
new product for us and 
we're taking CCG’s to 
a new age that hasn't 
really been targeted 
before," says Carol 
Wisely, vice presi- 
dent of marketing for 
Decipher. “Our de- 
signers came out of 
two days of final 
play testing, and the 
9-10-year-old test 
players were liking 
it a lot. It's really 
easy to play, like a 
10-minute game or so. It really is a card 
game that gets under your skin. The cur- 
rent STar Wars CCG's take an hour or so 
to play, so they must be planned out. This 
one is more of an impulse play." 

Young Jedi will contain within its 2" 
x 3" universe all of the main characters, 


= starships, locations and themes from the 
film. This first release will introduce cards 


that will focus on the actions taking place 


зо 
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“The design of the cards is tailored 
for younger 
players, so the 
image on the 
front is larger,” 
Wisely contin- 
ues. “Our de- 


BATTLE OF Nng&oo 


COLLECTIBLE CARD GAME 


signers came up with 
ANN] a great game mecha- 

nism—that I won't 

divulge—which is real- 
ly exciting and so much fun to play. Even 
the guys in the office who are diehard 
CCGers love this game. It is very 
dynamic.” 

The first Young Jedi products will fol- 
low the pattern of past Decipher releases, 
with 60-card starter decks (containing in- 
structions on how to play) and 11-card 
expansion packs containing common, un- 


Cards 


common and rare cards. The first expan- 
sion set, Menace of Darth Maul, will con- 
sist of a universe of 130 cards, and two 
more 130-card expansion sets will follow 
(The Jedi Council and Battle of Naboo) to 
complete the Young Jedi CCG series. 

Young Jedi is not the only foray into 
Episode I that Decipher has planned for 
1999. There is now available a boxed 
starter game, which was released at the 
same time as Young Jedi and is described 
as an entry-level, mass-market CCG. The 

game is a stand- 
alone, self-con- 
tained two-to-four 
player CCG. The 
cards in this set 
are all new and 
are exclusive to 
this boxed set. It 
cannot be expand- 
ed and cannot be 
combined with 
Young Jedi or any 
of the other STAR 
Wars CCGs. This 
boxed set is much 
like the Milton- 
Bradley boxed 
starter set that 
came out a few 
years ago, but the 
difference is that 
the Milton-Bradley 
game could be 
used with existing 
SrAR Wars CCG 
cards. This new 
Episode I boxed 
set cannot. It will 
contain enough 
cards for two or four players, plus instruc- 
tions on how to play the game. 

Down the line in late 1999 or early 
2000, Decipher will release a full-fledged 
strategic Phantom Menace CCG like the 
current STAR Wars game, but, “We want to 
keep this one a bit hush-hush. Right now, 
we want Young Jedi to be in the spot- 
light,” Wisely says in parting. I wouldn’t 
worry, for Star Wars: Episode | will be in 
our consciousness and culture now and 
for years to come, and if it’s in the cards, 
Decipher will be right beside it. Q9 
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The Topps Trio 


BY DON BUTLER 


our ultimate 
Y sources on The 

Phantom Men- 
ace are here! Every- 
thing you need to 
know about the new 
movie has been in- 
corporated into a 
trio of releases from 
longtime STAR Wars 
licensee, Topps. 


Two series are available - 
on 20-point, UV-coated, su- 
per-wide cards. The first ver- 
sion is for the mass market 
and will include 80 cards, plus: 
16 sticker cards inserted one 
in two packs, plus 10 foil in- 
sert cards inserted one in eight: 
packs. 

The second, a deluxe : 
hobby series, contains 40 ad- - 
ditional cards which will not 
be in the mass-market version: 


Trading In 

The Cards 

With more than n 
20 years and 20 series of STAR WARS 
cards behind it, Topps has entered into a 
new era with its STAR WARS: Episode I 
The Phantom Menace card series. Begin- 
ning as a 66-card, 11-sticker series for 
STAR Wans: A New Hope in 1977, Topps 
continues its tradition of detailing the 
STAR Wars movies in miniature pictures. 
The Phantom Menace will include 
more than 2,000 CGI effects, and 
Topps has chosen 
some of the best for 
this card series. 

The writer of 
the cards is Topps’ 
west coast editor, 
Gary Gerani, who 
has been writing 
STAR Wars cards for 
Topps since the 
original series in 
1977. "Gary and I 
worked very closely 
with Lucasfilm to 
identify key scenes à 
that we selected im- = OAKS) ЕНШ | 
ages for,” says ё : | 
Topps card editor 
John Williams. 

The groundbreaking Wide- 
vision format, first unveiled by 
Topps in 1995, makes a 
return engagement to fully cap- Ё 
ture the big-screen experience. 
As with prior STAR WARS series, 
Topps has once again com- 
bined with Lucasfilm to capture 
images from Episode I the 
movie. 
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year. 


Episode I Souvenir Magazine to 
go along with the #000 
chrome card that is available 
only in this issue of STAR WAR. 
GALAXY COLLECTOR. The eight- — 
card packs have a suggested 

retail price of $1.99. : 
While this first series of 
cards arrived May 3, a second 
series is planned for later this — 


Those 40 expan- 
sion subset cards 
are inserted at the — 
ratio of one in two 
packs and are bro- 
ken down into four 
10-card subsets: 
Podrace, Jedi vs. 
Sith, Droid Battle 
and Aliens. Each 
card fronthasa ` 
foil-stamp which is: 
unique for each 
subset. 

A second 
level of eight Wide= 
vision Chromium ^ 
chase cards, featur= 
ing the main char- = 
acters from The .— 
Phantom Menace, ^ 
will be inserted 
into packs at a = 
ratio of 1:12 packs 
(three per box).  - 
Two additional ~~ 
chase cards, #0 
and #00, will be 
packaged with the | 
Official STAR WARS: 


Magazine Mania 
= Two versions of The Official STAR 

‘Wars: Episode I Souvenir Magazine are 
ailable. This is the only officially licensed 
agazine on the movie itself, and it covers 
the inside details of The Phantom Men- 
"ace, from start to finish. The souvenir mag- 
azine opens with a 20-page retelling of the 
entire movie story, illustrated with dozens 
of photos directly from the film. 
"Many of them are taken from the 
"film, with completed special effects," says 
or Bob Woods. "These photos are very 
ifferent from the photos you used to 


Я souvenir books. 

ey're high-definition, high-resolution im- 
iges that capture the movie's wide-screen 
Тоок and feel." The magazine offers pro- 
files of each major character, biographies 
f the actor/actress and an extensive sec- 
-tion which takes readers through the Phan- 
“tom Menace's preproduction process, in- 
luding development of visual concepts, 
sembly of the models and creatures, and 
costume design. Particularly interesting is 
а look at the sketchbook of concept art 
"produced by design director Doug Chiang 
and his art department, which worked 


PUBLISHING BALLANTINE, ПК & SCHOLA 


The Story 

Leading the charge with the book 
tie-ins for Episode I is Ballantine, with a 
batch of related releases. 

First up is The Phantom Menace hard- 
cover novelization ($25), written by Terry 
Brooks, the best-selling author of the 
Sword of Shannara series and many oth- 
ers. Officially, the title is a true mouthful 
and will most likely upset the spacing in 
+ May's New York Times best-seller list: 


closely with George Lucas to visualize Lu- : 
cas’ ideas on characters, planets, vehicles E 
and other aspects of the film. B 
There is also on-location coverage of : 
the shoots in Tunisia (Tatooine) and Italy : 
sound stage with composer John 
Williams and the sound-effects studio at 
ins, including toys, games and more. Wars galaxy would be a very 
Both versions available now havea i lonely place indeed. From the pages of 
only, deluxe edition takes 
that artwork, removes the 
6” x9” Chromium image 
affixed to the cover. That 
Chromium Widevision 
Episode I trading cards 
features a scene with 
battle droids; the other 
as part of the promo 
card series. 
rate 24-page Official d and subsequent children, Luke's Jedi 
Poster Magazines — i Academy, met such memorable charac- 
Phantom Menace. à schematics for everything from the Mil- 
One focuses on the : lennium Falcon to a functioning R2 
lains, and both are : STAR Wars galaxy serves an important 
printed on thick : purpose in the hearts of STAR Wars fans 
“Topps has i get a lot more important as fans scramble 
enjoyed an association with Star Wars — i to learn all they can about vehicles, char- 
publishing and new product development, 
Ira Friedman. “Our Svar Wars trading 
they embody many of the same qualities 
of the movies themselves: fun, cutting- 
and story depth, provides us with a won- 
derful opportunity to continue delivering 


*(Theed), a post-production section which Е 
BY MATT BRADY 
Skywalker Sound and details on several 
cover featuring the one-sheet d the hundreds of releases, fans have 
credit lines and copy, and 
edition comes polybagged : 
not available in any oth- B 
shows Anakin Skywalk- į 
Topps has also 
packed with images i ters as Grand Admiral Thrawn and 
film's heroes, the ; astromech droid. 
coated paper and i everywhere, and with the release of 
since A New Hope first appeared in the- і acters, places and everything else seen in 
cards are considered the gold standard in 
edge technology and interactivity. 
fans and collectors with the very best in 


takes you inside ILM, a view from the 
: ithout the Svar Wars line of fiction 
of Episode I’s many merchandising tie- W and non-fiction books, the SrAR 
poster art. But the hobby- É learned of Han Solo and Leia's marriage 
transforms the image into a d 
with two exclusive 
er Topps sets. One сага : 
er. Both are numbered Е 
produced two ѕера- 
and info from The 5 Prince Xizor, as well as digested 
other on its vil- There’s no denying that the printed 
retail for $3.95. à Episode I, STAR Wars books are going to 
aters in 1977," says Topps vice president, : the movie. 
the entertainment card category, because 
Episode I, with all its spectacular imagery 
STAR WARS products." & 


TIC 


with Bite 


STAR Wars: Episode I The Phantom Men- 
ace by Terry Brooks, Based on a Screenplay 
by George Lucas (whew)). It will be re- 
leased with four different covers. 

According to Kuo-Yu Liang, STAR 
Wars associate publisher at Ballantine, 
the decision to ask Brooks to write the 
novelization came from numerous lines 
of reasoning. "First, we knew we wanted 
a big enough name to write The Phantom 
Menace novelization, to signal that this is 
a really big book, rather than just another 
entry in the Svar Wars line," Liang says. 
"Also, we had to consider what writers 
would do the material justice." 

Liang says they tried to think broad- 
er than just Svar Wars or science fiction 
writers, considering authors from fantasy, 
fiction and nonfiction. Together, the edi- 
tors at Ballantine came up with a group 
of names, and Brooks' was at the top. 

When he was asked to write a novel- 
ization of a movie, however, Brooks 
stunned the editors by politely turning it 
down. "Terry had a bad experience with. 
another Hollywood novelization, and un- 
beknownst to us, had sworn he'd never 
work with Hollywood again," Liang says. 
"However, he changed his mind when we 
told him it was Star Wars. Terry has a lot 
of respect for George Lucas and the origi- 
nal movies, and agreed to do it if we met 
one condition: Terry didn't want to go 
through lawyers and wanted to work with 
Lucas himself. Lucasfilm and George Lu- 
cas agreed that this sounded fair, so Ter- 
ry flew to California to meet and work 


with George. 
They went over the screen- 
play, and Terry wrote it from there." 
Brooks later confessed that his son 
would've killed him if he'd turned the job 
down. 

Also in May, Ballantine will release 
The Making of Star Wars: Episode I The 
Phantom Menace, written by Jody Duncan 
and Laurent Bouzereau. “This is the per- 
fect behind-the-scenes book for anyone 
interested in any or every aspect of the 
filmmaking behind The Phantom Menace,” 
Liang says. “It features behind-the-scenes 


TERRY BROO 


interviews with 
George Lucas and all the major 
cast and crew members, as well as infor- 
mation about the special effects. There 
are tons of photographs, schematics, and 
charts. Everything that went into the 
making of the movie will be in this book.” 
Thankfully for the wallets of STAR 
Wars collectors, this revealing book will 
be released simultaneously in two ver- 
sions, a coffee-table-sized hardcover for 


s ian cic ERES O E 


quite popular. We've had read- 
| erstell us that the guides add a 
| lot of depth to their imagina- 
| tion, whether they’re reading a 
| comic book, novel or other 
| work. With the guides, they 
| can visualize these planets, 
| ships, droids, weapons and 
| characters." 
| Liang admits that future 
Episode I-based releases are in 
the works, but doesn't want to 
let any womp rats out of bag 
| just yet. 


ISODE 


STICKER BOOK 


Parts is Parts 
For Episode 1 fans who 
| just have to know how things 
| work, DK Publishing is releas- 
| ing a hardcover, 32-page STAR 
| Wars: Episode I Cross-Sections 
| book ($19.95) which is analo- 
gous to its hit STAR Wars: In- 
credible Cross-Sections, released 
last fall. Like its classic cousin, 
the Episode I version will show cutaway 
views of all major Episode I spacecraft 
and vehicles. The stunning schematic art- 
work is by Hans Jenssen and Richard 
Chasemore. 


Create your own picture book 
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$39.95 апа a lower-priced trade paper- 
back for $19.95. 

Ballantine's final Phantom Menace of- 
fering in May is something STAR Wars 
fans have been dying to get their hands 
for years—S7Tar Wars: Episode I: The 
Illustrated Screenplay, written by 

orge Lucas himself ($14.95). "This 
ide paperback will contain about 
250 storyboards," Liang says. "What 
makes this really great is that Lucas- 
, in addition to traditional story- 
ards for Episode I, did computer- 
generated animatics. Instead of a dry 
Script, you can watch the movie un- 
d through the animatics. It's very 
cool." 

STAR Wars fans looking for major 
eases will have to wait until the holi- 
ys for Ballantine's next big Phantom 
'enace release, The Art of The Phantom 
Menace. Written by Jon Bresman, this 
ffee-table sized hardcover book fea- 
es numerous full-color paintings by 
ug Chiang. It's definitely something 
rth putting on your Christmas list ear- 
ly, and worth the $39.95 someone will 
hopefully shell out to buy a copy for you. 
—. Liang also confirms that Del Rey's 
next Essential Guide will be coming out 
in the spring of 2000, and will most likely 
volve several Phantom Menace charac- 
ters. "It's the Essential Chronology," Liang 
reports. "It's written by Kevin J. Ander- 
n and Daniel Wallace and traces the 
histories of many, many STAR WARS char- 

ters. We hope to keep going with Es- 
ntial Guides because they seem to be 


PUBLISHING BALLANTINE, ПК & SCHOLA 


DK’s Neal Porter also reports that fans 
will be able to identify everything—right 
down to the power studs on Darth 
Maul’s double-bladed lightsaber—with 
the 64-page STAR Wars: Episode I—The 
Visual Dictionary ($19.95). “It’s quite 
comprehensive,” Porter says. “There’s 
really going to be nothing else quite like 
it on the market, because it systematical- 
ly goes through each of the major char- 
acters and all of the gadgetry, just like 
the previous visual dictionaries we’ve 
done, and captures all of the various 
strands of the movie’s major characters, 
ships and items.” 

Both new Episode I guides were 
written by David West Reynolds, who 
also wrote STAR Wars: The Visual Dictio- 
nary and STAR Wars: Incredible Cross- 
Sections. 

In addition, DK will have two STAR 
WARS sticker books in May, one classic 
and one Episode I, each containing 50 
reusable stickers ($6.95). 


School for Thought 
For the younger STAR Wars set, 
Scholastic will be releasing a whopping 
Six Episode I books in May, starting with 
the STAR Wars: Episode I: 
The Phantom Menace 
novelization by Patricia 
C. Reedy. The Scholas- 
tic novelization will 
come in both a paper- 
back digest size for an 
affordable $5.99, as 
well as a slipcased col- 
lector's edition featur- 
ing exclusive tipped-in 
artwork of Episode I's 
Podrace for $9.99. 
Scholastic's 
David Levithan also 
reports that the pub- 
lisher will continue 
its STAR Wars Jour- 
nal series of books 
this time in four col- 
ors with two 
Episode I-themed 
releases: Anakin 
Skywalker and 
Queen Amidala, 
each retailing for 
$5.99. *Each of 
the books tells the 
story of The Phan- 
tom Menace from 
the title charac- 
ter's perspec- 
tive," Levithan 
explains. "It's a 


TIC 


unique look at the 
events of the 
movie, and it also 
reveals some 
pieces of their his- 
tories that weren’t 
revealed in the 
film—territory that 
no other book se- 
ries is looking at. 
Todd Strasser is 
writing the Anakin 
Journal, while Jude 
Watson is writing 
the Queen Amidala 
Journal.” 

Later Journals 
will be told from 
perspectives of oth- 
er characters, such 
as Obi-Wan Kenobi 
or Qui-Gon Jinn. 
However, Scholas- 
tic wanted to 
launch the line with 
Anakin and Queen 
Amidala because of 
the kid-friendly ap- 
peal of those char- 
acters. 

“We love how 
kid-friendly 
Episode | is looking 
to be,” Levithan 
says. “Kids find it much easier to read 
about characters their own age, and be- 
tween Anakin and Queen Amidala, the 
younger crowd is well covered. Especial- 
ly with the Journals, the authors have 
done an amazing job of getting into the 
heads of the young characters and cap- 
turing what the events would be like as 
seen through their eyes.” 

In addition to books tied to the 
events of Episode I, Scholastic is releas- 
ing books in a new series called Jedi Ap- 
prentice set 13 years before Episode I, 
tracing the story of a 12-year-old Obi- 
Wan Kenobi as he meets and becomes 
the apprentice of Jedi Master Qui-Gon 
Jinn. Through the series, readers will be 
able to follow Obi-Wan from a hothead- 
ed youth to the young Jedi adept we 
meet in Episode I. 

“Two [$4.99] books in the Jedi Ap- 
prentice series will be coming out in 
May,” Levithan says. “The first in the se- 
ries is called The Rising Force and is writ- 
ten by Dave Wolverton. In that story, 
Obi-Wan has to prove himself to Qui- 
Gon. It’s a tough job, because Qui-Gon 
really isn’t looking for an apprentice. The 
second book is called The Dark Rival and 


new places and beings. A new book will 
е released every other month beginning 
August. Jude Watson is also writing 

е third book, which is still in the 
development phase. 

Finally, Scholastic will offer two new 


“For middle-grade readers, from 
| grades 3-7, we'll offer STAR Wars Adven- 
tures, which are game books with stories 
and activities that follow one character 
through events before Episode I,” 
Levithan says. “For the kindergarten and 
first-grade crowd, we'll have STAR Wars 
Junior, a lower-level version of STAR 

_ Wars Adventures. Both of the first install- 
- ments will follow Anakin's adventures 
right before Episode I." 

As with Liang, both Porter and 
Levithan report numerous future Episode 
I projects that are in the works, but for 
now, all the publishers are eager to see 
the public's reaction to both the movie 
and the upcoming literary adventures. 
Once everything is out, the publishers 
will be doing their best to make sure that 
1999 is a stellar literary year for 
Episode I fans. dj 


is written by Jude Wat- 
son. Dark Rival shows 
why Qui-Gon wasn't 
looking for a пем ap- | 
prentice.” In the sto- 
ry, the two discover 
Qui-Gon’s first ap- 
prentice (once 
thought dead) now 
alive and well but 
turned from Qui- 
Gon’s teachings. 
If you look at the 
title, you can 
probably guess 
which way he 
turned. 
Accord- 
ing to 
Levithan, the / 
Jedi Appren- | 
tice series 
will contin- | 
ue to tell d 
stories of 
young -—— 
Obi-Wan with р... 
his Jedi Master, Qui-Gon, as 
the two travel the galaxy experiencing нь 


THE PHANTo 


Based on the scre E 


BY MATT BRADY 


and build things, 1999 is your year. 
With more than. a dozen Phantom 
'enace releases arriving in the next few 

= months, the model makers aren't ignoring 
STAR Wars fans. 

So what does Ertl have to offer? Plen- 
ty of Episode I models for every skill level. 
“First up are snap-together model kits 
aimed at beginning modelers, retailing for 
= about $12. Ertl will release two kits, a 10” 
опг Naboo fighter and a Trade Federa- 
‘tion droid fighter. Both kits are molded in 
authentic color, with no paint required, 
= and as you could guess by the name snap- 
= together, no glue is needed, either. 
“The Naboo fighter and droid fighter 
С аге in scale to one another," Tom Walsh ex- 
=plains. “But because the droid fighter is 
= smaller than the Naboo, you'll get three 
= droid fighters in the package. Each pack- 
age has about 25-30 pieces. Both come 
ith a display stand and base, so when 
you're done, all the ships look like they're 
poised in flight.” 

Coming in just before skill-level two 
is the die-cast 10” long Naboo fighter, 
> constructed of metal and plastic 
(approximately $20). 
» "It's completely 
- pre-painted 


: ] f you like Star Wars and love to tinker 


Model display from the secret Ertl showroom 
at the 1999 American International Toy Fair. 
Above: Naboo fighter; Right: Anakin's Po- 
dracer Cockpit. 


First of the three is Anakin’s Podracer 
in 1/32 scale, complete with an Anakin 
figure and base in the shape of the logo on 
the front of his racer. The Podracer has 
about 150 pieces, and will look poised in 
flight when completed. 

Also in 1/32 scale is the Trade Fed- 
eration tank. Within the extensive detail 

on the tank are 


rotating turrets 
and laser cannons 
that elevate. As 
with the Podracer, 
the tank comes 
with a base 
which gives it 
the appearance of 
hovering. 
/ Last of the three is a 
| STAP with a battle droid, similar to the 
action figure/vehicle combo Hasbro re- 
leased late last year. The droid and 
STAP are in 1/6 scale, resulting in a 
completed model about a foot tall. 

If you don't have a model shop in 
your area, Ertl will also release the above 
three kits as Plus Packs, which contain 
glue, six water-based non-toxic paints and 
a brush, in addition to the model, for 
about $20. 

Finally from Ertl are the Episode I 


to assemble," Walsh says. “A really nice 
> feature of the die-cast 

© version is that we were able to get 
the same look of shiny, buffed metal 
“оп the leading edge that you see on 
the fighters in the movie. These are very 
-sharp-looking vehicles, and they аге not 
hard to assemble." 

Moving up another skill level, Ertl 
will also release three advanced kits which 
require glue, paint, a heck of a lot of pa- 

F tience and hands as steady as a neurosur- 
© geon's for about $20 each. 
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MODELS & ROCKETS ERTL & ESTES 


Tinkering with the 


PHOTOS BY EVAN BROSOWSKY 


Mini Models. About 2 1/2” long, the mini 
models are composed of five to six pieces 
and are extremely simple to fit together. 

\ Ertl is offering four Minis, a Republic 
Cruiser, a Sith Infiltrator, a Trade Federa- 
tion landing ship and a Trade Federa- 


tion MTT— for only $3 

each. CHE 
"The Mini Models 2 

аге molded іп the ap- — б 

propriate colors and Жм, 

come pre-decorated,” д 

Walsh explains. “Literally, 

you just have to 

stick them to- 


gether. We’re Vi \ T 
hoping that ( \ EN 
young kids, as well ‘ À 
as older STAR WARS х \ ae 


fans and modelers, 
will go for these.” 
While Ertl is ship- 
ping the snap-together Na- 
boo and droid fighters, the Po- 
dracer (and Podracer Plus Pack) 
and the Naboo fighter glue-togeth- 
ers for early May, the remainder of Ertl’s 
Episode I models will ship between July 


mately 10” 
from nose to tail. If, however, 
you feel queasy about sending a cool 
Episode I collectible into the wild blue 
yonder, Estes has you covered, with two 
versions of each in the package-a display 
version and a flying version. One pene- 
trates the middle atmosphere, while the 
other stays safe on the ground. 

Once you've got the starter set, Estes 
also offers three approximately 10" long 
Episode I rockets which will be 
sold separately for about $20 
each: the Sith Infiltrator, the 
Naboo Royal Starship and the 
Trade Federation battleship. 
Like the rockets with the 
starter sets, these three 
come fully assembled. 
However, the Sith Infil- 


October. 
However, Ertl already 
has plans for a second line of 
Episode I models on the 
drawing board for a spring 
2000 release, as well as a 
third wave in mid-2000. “АЁ 
ter that,” Walsh says, “we'll 
be getting ready to think 
about Episode II, which I’m 
sure will be full of more in- 
credible vessels and vehicles that will 
make incredible-looking models.” 

For those who like their Episode I 
models with the thrill of black powder and 
the latent smell of sulfur produced by a 
rocket engine, Estes Model Rockets will 


be releasing several Episode I-themed ES 
rocket kits which combine the fun of БЕЙШЕ 
Episode I with the thrill of actual flight. ship 
For rocketeering beginners, Estes will f ay 
ave a fly. 


release two Episode I-themed starter 
sets—which include a model rocket, a 
launch pad, an electric ignition unit, three 
rocket engines, wadding and igniters—a 
Trade Federation droid and a Naboo 
fighter (approximately $35 each). 

Both rockets are fully assembled 
and decorated and 
measure ap- 
proxi- 


ing mode and a 
display mode. For fly- 
ing, a body tube is attached 
to the ships to make sure the cen- 
ter of gravity is in the correct location 
(horizontal flights—bad, vertical flights— 
good). The tube can be quickly and easily 
removed for display. The Royal Starship 
needs no such aerodynamic help, and 
only has one mode for both flying and dis- 
play. Each rocket also comes with its own 
display stand. 

In addition, Estes also offers 4" 
long mini rockets-smaller versions of 
the regular rockets. Two Episode I 
mini starter sets will be released, 
a Naboo fighter and R2-D2 
(the Episode I version, 
which has thrusters) for 
$25 each. The starter 
sets come with an 
electrical ignition 


left: Estes' Trade Fed- 
eration battleship; Na- 
boo Royal starship; and 
Trade Federation droid 
fighter. 


Clockwise from the 


Source shaped to 

look like R2-D2, a launch pad, 
wadding, engines and igniters. As with 
their larger cousins, both come in a dis- 
play version and a flying version. 

Four additional Episode I mini rock- 
ets will be available, as well: a Naboo 
fighter, R2-D2, a Trade Federation droid 
fighter and the Naboo Royal Starship (ap- 
proximately $12 each). 

If the idea of flying Episode I ships 
thrills you, but you're unsure about 
rockets, Estes 
also of- 


fers 
two Episode I 
gliders: a Naboo fighter and a Na- 

boo Royal Starship. Constructed out of 
stiff paper, these rubber-band-powered 
gliders with 12" wingspans are perfect 
for the younger Episode I crowd, and re- 
tail for about $6. 

Finally, Estes will be releasing the 
king of the model world: Cox gas-pow- 
ered, line flyers—models with small en- 
gines inside that actually fly a circle 
around you as you hold onto the string. 
Estes will offer a Naboo fighter as a gas- 
powered plane for about $60, with a 
second, smaller version coming in at 
about $20. 

Whether you're a builder or a flyer, 
your collection won't be complete without 
a few sleek Phantom Menace vehicles. Q9 
Matt Brady is a professional freelance writer 
in friendly North Carolina who loves 
Twinkies. Period. 
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STAR WARS WIDEVISION 
Set of 144 card: $ 39.95 
Chrome set (10) $199.95 
Box (24 packs) $109.95 
Collector album w/ #00 card.$ 49.95 


EMPIRE STRIKES BACK WIDEVISION 
Set of 144 card; $ 29.95 
Chrome set (10) $129.95 
Mini Movie Poster set (6)....$ 59.95 
Box (24 packs).. 18 159.95 


RETURN OF THE JEDI WIDEVISION 
Set of 144 card 
Chrome set (10) 
Mini Movie Poster set (6).. 
Super 3-D card. 
Super 3-D Redemption сага. 
Box (24 packs)... 


S.W. TRILOGY COMPLETE STORY 
Set of 144 cards.. $ 19.95 
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Box (36 packs) $ 44.95 
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Set of 63 cards. 

Death Star Explodes Card. 
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Set of 125 cards... wom 24.95 
Oversize set (3) $ 49.95 
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Set of 90 cards 


Chromium Character set 
Clearchrome set (4) 


oom -$ 49.95 
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Uncut Chromium Character Sheet.. 
Complete Package (All of the above) 


Box (36 packs). 
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Box (36 packs)... 
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Set of 140 cards. 
Etched foil set (6). 
Factory Tin set. 
Box (36 packs) 
STAR WARS GALAXY SERIES 2 
Set of 135 cards. 
Etched Foil set (6).. 
Etched Foil (6) Uncut 
Factory Tin set. 
Box (36 packs)... 
STAR WARS GALAXY SERIES 3 
Set of 102 cards. 
First Day set (90) 
Etched Foil set (6) Uncut.$ 99.95 
Clearzone set (6) 
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#10,11 OR 13 Deluxe. 
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20th Anniversary Deluxe. 
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иң» Gary Weaver has been customizing 
STAR Wars action figures since 1993. Al- 
ready an artist studying for a degree in 
architecture at the University of Okla- 
homa, he began flipping through issues of 
Tomart's Action Figure Digest and saw the 
Work of one of the first fans to customize 
STAR Wars figures—archaeologist and au- 
thor, David West 
Reynolds. 

Weaver got 
hooked. He began 
customizing old fig- 
ures, swapping 
body parts and re- 
painting figures to 
get the characters 
he desired. The first action figures he and 
his friends worked on were characters from 
Dark Horse Comics’ SrAR Wars: Tales of the 
Jedi series. 

When the new Kenner Power of the 
Force series began in 1995, Weaver was 
in customizer's heaven. "I didn't have to 
go to flea markets 
and pay high prices 
to get vintage 
toys," he says. "I 
just went down to 
WalMart and 
picked up three 
Lukes and a lot of 
stormtroopers each 
trip. People thought 
I was a toy dealer. 
Store employees 
would ask me why 
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I was buying so 
many of certain 
characters." 

For a maga- 
zine contest during 
the summer o 
1998, Weaver de- 
cided to do cus- 
toms for STAR WARS: 
Episode I. “I did a 
C-3PO, and after that I still had time be- 
fore the contest submission date," he con- 
tinues. From searching the Internet, STAR 
Wans Insider and information from 
www.starwars.com, he began to create fig- 
ures from scratch, with little or no refer- 
ence. "If it was a Jedi Knight, it 
probably had a Jedi robe. For 
C-3PO, I had heard that he was 
exposed and incomplete. Star- 
wars.com had great images of 
Ric Olié with his helmet on in 
the Naboo starfighter, Obi- 
Wan, Senator Palpatine and 
Anakin, all which I used." 

Next he did Senator Palpa- 
tine, Darth Maul, Obi Wan, 
Anakin and Yoda. "I used a 
combination of new and vin- 
tage STAR Wars figures," he 
says. In addition, a new Lost in 
Space Will Robinson became 
Anakin, and O'Neil from the new Godzilla 
line became Obi-Wan. “I had to totally 
guess on Darth Maul, because there was 
no photo reference and no description for 
him anywhere other than ‘a flame tattoo 


Senator Palpatine 


on his face and horns.’ They didn’t even 
say where the horns were on his head. I 
had to guess. I was shocked when I first 
Saw a picture of what he looked like. I 
made him with a Luke Jedi from a Final 
Duel 3-pack. At the time, I though it looked 
pretty good." 
For Yoda, 
Weaver originally 
thought to make 
im a little taller 
and younger. He 
used the taller Jawa 
rom the new 2- 
pack and cut off the 
head. He sculpted 
the new 
neck out 
of Super 
Sculpy 
to lift 
his head, so he didn't look as 
hunched over. The new Power 
of the Force Yoda figure sup- 
plied the hands and the head. 
Weaver sculpted all the 
vehicles from scratch except a 
Naboo starfighter, for which he 
used the canopy from a new 
A-wing fighter. Everything else 
was sculpted with house insu- 
lation foam, which was lami- 
nated and cut out, then sanded to the de- 
sired shape and put together. d 


Obi-Wan Kenobi 


You can view more of Gary Weaver's custom 
action figures at www.rebelscum.com. 
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COLLECTING WITHOUT ТІ 


The tale of one man's ascent to Nirvana 


ИҢ It's the fantasy of every collector at 
one time or another. Whether with a 
time machine or a warp in the 
space-time continuum, you are 
transported back to 

the time when what- 
ever it is that you collect 
is brand new. You walk 
into any store and the shelves are 
groaning with all you crave at the 
original retail price. 

“Г take that vinyl cape 
Jawa for $1.97," you say trem- 
bling, looking over your shoul- 
der to make sure no one and 
nothing is going to interfere 
with your purchase of a life- 
time. Satisfied that you're in 
the clear, you speak up again. 
"Uhm, make that 10 of the vinyl 
Jawas, the ones that you haven't hung up 
yet, the ones that still have the hanging 
hole unpunched." 

Well, guess what! The past is pro- 
logue and yesterday is today. If you ever 
wished that it was 1977 again, in effect it 
is. The opening of Star Wars: Episode I 
The Phantom Menace means many things. 
But for collectors, it means a level playing 
field, a chance to buy the stuff that they 
love and want to collect at today's prices 
and in mint fresh condition. 

Now, I've taken the pulpit often 
enough in these columns and in "Collec- 
tors' Comlink" for you to know where I 
stand on the basic issues of collecting. 
The primary and basic rule: Buy what you 
love. That is not a conditional statement. 
There is no secondary clause, such as: if 
you're convinced its value is going to 
triple in two months. Collecting has noth- 
ing to do with making money (and every- 
thing to do with losing it, of course). It is 
about passion, a fire that burns in your 
belly until you find that new figure on the 
pegs that you didn't expect to. 

I know exactly when I became a STAR 
Wars collector, and it wasn't when I first 
started buying Srar Wars collectibles ei- 


ч 2 


ther. No, it was several 
years later. But first, a lit- 


tle history. 


I'm not sure when 

5 апа where the collecting 
/ bug first bit me, but I was 
very young. Early on, it 

was Hopalong Cassidy bread 
end labels on Bond Bread (“Hoppy’s 
Favorite”) in Philadelphia. I can still feel 
the searing disappointment I felt when the 
promotion ended, and I was still missing 
more than half the labels that belonged in 
the collectors’ album. I had started too 


late. I also learned a valuable 
lesson about collecting: He 
who hesitates usually doesn’t 
get to complete the series. 

I never completed the 
Dixie Cup ice cream series ei- 
ther. These were small waxy- 
paper containers of half vanil- 
la, half chocolate ice cream. It 
was always fun to peel up the 
paper lid on top and see if the 
demarcation line between the 
flavors was straight as a ruler 
or as wavy as a curl. And un- 
derneath the lids were glorious 
black and white or duotone 
photos of movie and television 
stars. But you never knew if 
you were going to get a card 
you needed, or the twelfth ‘Un- 
cle Miltie’ card. (NOTE: For 
the vast majority of readers, 
“Uncle Miltie" [aka Milton 
Berle] owned television when I 
was growing up. It had some- 
thing to do with him dressing 
up in women’s clothes and be- 
ing hit with a big powderpuff in 
the face. Hoppy was a singing 
cowboy who looked like some- 
body’s dad.) 


Right: The prized “Early Bird Cer- 
tificate” one bought to send 
away for the 1st four figures. 
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I vowed not to let history repeat itself 
when I started collecting those cool base- 
ball cards, where the player was framed 
by what looked like a wooden TV set. 
Mint condition wasn’t in my vocabulary 
then. Baseball cards were for flipping well, 
actually, propelling them against brick 
walls of the houses that made up my 
neighborhood and seeing whether they 
came up heads (front) or tails. So while I 
traded to get full sets, I just as soon lost 
some of the key cards by flipping. Mal- 
colm Adler always seemed to have better 
technique. 


I won't bore you with tales of how I 
had just about every 10-cent Superman and 
Batman-related comic printed in the 1950s, 
and in great shape too—until I sold many 
of them to Joe the Barber for his waiting 
area at a penny a piece. From there it was 
matchbook covers (I had several hundred, 
thanks to well-traveled relatives) and plas- 
tic drink stirrers from every cocktail lounge, 
bar, and hotel east of the Rockies, or so it 
seemed at the time. It helped that my dad 
was in the liquor business. 

And the Life magazines. 1 almost for- 
got the Life magazines. It used to be THE 
weekly, with its red and white logo box 
and red streak at the bottom of the cover. 
We had a fairly complete run of the maga- 
zine from the late 1940s to the 1960s. We 
even had a copy of the very first issue, 
which today is a valuable commodity. 

So I guess my collecting gene was al- 
ways a dominant one. For a while, 
though, my entrepreneurial gene won out. 
After school let out for the summer, I 
opened a “variety store” in our garage and 
started selling all my wonderful col- 
lectibles at bargain-basement prices. A 
1940s Wonder Woman comic with the 
retelling of her origins? Well, it’s been 


read many times, so how about three 
cents? Jimmy Olsen, Lois 
Lane, Superboy? Three for 
a dime. And I'd throw in 
five of the TV-set baseball 
cards as a bonus; after all, 
they were old. 

As a rule, people weren't into collect- 
ing pop culture when I was a kid. Old is 
bad, new is good. The American con- 
sumer mantra was in full swing. Boy, 
were we dumb. 

Then there were the dark 
years—the non-collecting years. 
In my case these started in my 
early teens and took me well 
into my twenties, before I hit 
upon the fact that as an adult 
living away from home, I could 
spend my disposable income on 
just about anything that I pleased. I 
started dating Joyce. Joyce was 
cool. She liked toys (she still does) 
and she sometimes bought me some 
‘adult’ toys like a somewhat psychedelic 
light machine (“The Dream Machine”) 
that I still have. When I moved to Los An- 
geles and started exploring, I found a Bev- 
erly Hills shop called The Penny Arcade 
and started buying 
antique coin-oper- 
ated arcade games. 

But that was 
still small potatoes, 
at least as far as the 
amount the time 
and floor space that 
my collecting activ- 
ities consumed. All 
that changed on a 
fateful day in 1976. 
Because of my in- 
terest in toys and 
collecting, I con- 
vinced my editors 
at The Wall Street 
Journal (I was then 
a reporter in the 
Los Angeles news 
bureau) to do a 
front page feature 
story on toy col- 
lecting. At that time 
it was still pretty 
much of a rich 
man's game (few 
women, few collec- 
tors under 40) and 
many of the objects 
were really an- 
tiques, that is, more 
than 100 years old, 
or at least turn of 
the century. The 


story took me to 

New York, Kansas 

City and to my 
own backyard, 
where I met a fascinating 
collector and dealer named 
Larry Whitely. 

Larry gave me some great 
anecdotes for my story. He told, for 
example, how some thieves had broken 
into his house, taken some "junk" off the 
top of his television set and made off with 
the $250 TV. The junk consisted of several 
antique cast-iron toys valued at about 
$10,000! At the end of the interview, 
Larry asked me, "You know what's go- 

ing to be the next hot thing in toy col- 
p lecting? This stuff." And with that, he 

produced a case of cheap battery-oper- 
ated Robert Robots in all their yellow, 
blue and red plastic splendor. 

That was the beginning of the end. I 
grew up with the space program and de- 
voured science-fiction novels. I had a Marx 
tin space fort, a Tom Corbett Space Cadet 
punch-out book and even a large gray-plas- 
tic battery operated robot named Robert 
(obviously a popular name for robots). 

That's why I was so excited to get 
the robot from Larry. I had no idea they 
still made them. I hadn't been inside a 
kids' toy store for perhaps a decade or 
more. But the $2.97 price tag on the robot 
box also had the name of the store: The 
Hollywood Toy Shop. That was my very 
next stop. Much to my surprise, they had 
nine different battery operated robots on 
the shelves, some of them all tin. I bought 
one of each, batteries for all, and at home 
that night, had them all marching and 
gliding across the kitchen floor. I was 
hooked! I started buying everything 
“spacey” I could find. The old imperative 
to collect wasn't gone at all; it had merely 
been sleeping, waiting for something to 
rekindle that old fire in the belly. 

In the spring of 1977 I removed, from 
a trash can in the office where it had been 
tossed by another reporter, the booklet 
that 20th Century Fox was sending to the- 
ater owners to entice them to play a new 
science fiction/fantasy film in their the- 
aters: STAR Wans. Then, in May 1977, 
along with nearly every other journalist in 
town, I received an invitation to go the 
Fox backlot on a Saturday morning to see 
a screening of the same film. Needless to 
say, I loved the film. I got goosebumps the 
moment the huge Star Destroyer flew 
overhead, and although I little suspected 
it at the time, it was a life-transforming ex- 
perience. 

At first, I bought Star Wars items like 
I did Star Trek: because they were space 
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toys. I can still remember my first STAR 
Wars purchase. I’m pretty sure it was at 
Spencer's Gifts that I spied by the check- 
out a plastic rack filled with small metal 
necklaces. I was especially intrigued by 
the R2-D2 and C-3PO, because the legs 
and hands moved. I went back the next 
day to buy one of each of the rest. Then 
came the puzzles and paint-by-numbers 
kits. Surprisingly, in retrospect, I didn't 
stumble across the Early Bird certificate 
kits until after the offer had expired on 
Dec. 31. I tried to get the shop owner to 
come down in price because of that, but 
she wouldn't budge, so I forked over 
$10.99 (a high price then) and left the oth- 
er five in the counter display box. 

I still didn't particularly self-identify 
as a STAR WARS collector. Toy collecting it- 
self was just beginning to be perceived as 
an "authentic" hobby, and the term col- 
lectibles was only just starting to come 
into vogue to describe items newer than 
real antiques. And I wasn't (and am not 
now) wealthy, a common misperception. 
It's just that, as a single man with no kids 
to bring up and send through college, I 
kept devoting whatever disposable in- 
come І had to my spacey pursuits. Long 
before Toy 'R' Us cashiers got used to 
seeing out-of-breath men grasping STAR 
Wars action figures or limited-edition Hot 
Wheels in their sweaty hands, I would just 
smile politely when they remarked how 
much my son must love robots or how my 
daughter would enjoy her new Princess 
Leia doll. Today’s collectors have it easi- 
er, at least psychologically. 


A display of original Kenner 12" Star Wars action figures including a coveted Ben (Obi-Wan) Kenobi. 


Original color by number poster kit. 


There are probably two incidents that 
turned my path towards STAR WARS col- 
lecting enlightenment, one negative and 
one positive. I can distinctly remember 
one toy and advertising memorabilia 
show where I was beaten by about two 
steps to a wondrous tin robot by a guy 
who already had three but wanted a 
fourth 'for trading.' At the same show, I 
saw another robot I really wanted, only to 
hear that it was selling for the incredible 
price of nearly $4,000! This was clearly a 
hobby for wealthy doctors and retired ad 
execs, I thought. Maybe I should stick to 
collecting something I could afford, some- 
thing that was new, but had enough vari- 
ety to make it really interesting. 


At that point I had run out of room in 
my small house and had been storing my 
precious purchases outside, under the 
house in boxes wrapped in large plastic 
bags. It was a stormy winter and my 
neighbors offered me a sheltered storage 
space under their house, but I had to re- 
pack things. It was while I was taking 
count that I realized I couldn't find my 12- 
inch Obi-Wan Kenobi Kenner figure. Or 
maybe I only thought I had bought one. It 
was 1979, a year after the figure was re- 
leased. There weren't any dealers who 
sold such things back then. So I started 
scouring independent toy stores, and one 
day, at a store in Glendale, California, hid- 
den behind some fresher merchandise, I 
found the grail still mint in the box, if a bit 
overpriced at $15.99. 

Finding that figure, and completing 
that part of my collection, made me feel 
like a million bucks. So who cared if I 
couldn't compete in the heady world of 
big-time robot collectors? Not I! Here was 
something that I loved and that I could 
have a complete collection of that was af- 
fordable and fun. Little did I know where 
that would take me in the years and 
decades to come. 

And now, in effect, we're back to the 
beginning—Episode I of a new trilogy. 
It's a chance to build a collection from 
scratch, at retail prices, and to know fair- 
ly definitively what you still need to 
complete various areas of your collec- 
tion. From experience I've learned that 
no one can be a true completist when it 
comes to STAR Wans. There's just too 
much stuff in too many places 
around the world. But it sure 
is fun trying. 

So I invite you all to join 
me as we trudge down aisles, 
not knowing if around the 
bend we're going to find 
they've restocked the shelves 
with that elusive item. Or type 
in the right URL to be whisked 
off to find the cyberspace 
equivalent of STAR Wars Nir- 
vana, just as the site updates 
with the latest merchandise. 
We have gone back to the fu- 
ture and found ourselves at the 
threshold of an entirely new 
wave of SrAR Wans collecting. 
You won't fall in love with 
everything, but I guarantee 
you that a huge portion of 
what you're about to see will 
knock yours socks off. Don't 
overpay, and don't overbuy, 
but have a heckuva good time 
collecting! W 


Imp-Among the most fanatical of STAR 
Wars fans are the few who have ventured 
off to North Africa in search of the filming 
locations for their beloved movie. As 
many fans know, a number of the most 
memorable scenes from A New Hope were 
filmed in Tunisia back in 1976. George Lu- 
cas returned to Tunisia in 1997 to film The 
Phantom Menace. 

Over the years, European STAR Wars 
fans like Tim Ketzer, from Germany, trav- 
eled through Tunisia in search of a galaxy 
far, far away. Tim found the major filming 
sites such as the Sidi Driss Hotel in Mat- 
mata, the setting for the Lars Homestead 
interior, while touring in the late 1980’s. 

Philip Vanni, a French Svar Wars fan, 
began his trips to Tunisia in the early 
1990’s and has returned every year since. 
Philip is the master of STAR Wars Tunisian 
adventures, but more on that later. Ameri- 
can STAR Wars fans also began traveling to 
Tunisia. David West Reynolds, a STAR 
Wars fan from the U.S., wrote the seminal 
article on Tunisian STAR Wars travel for 
STAR Wars Insider regarding his April 1995 
trip to the country and received a stand- 
ing ovation for a presentation on his trav- 
els at the 1996 San Diego Comic Con. 
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When STAR Wars was released in 
1977, I dreamt of someday visiting the 
settings for the planet Tatooine. Over the 
years, I've done a fair bit of traveling to 
faraway lands, but was always challenged 
by Tunisia because of the lack of informa- 
tion about the Star Wars filming loca- 
tions. A breakthrough came in 1997 with 
the help of Swiss STAR Wars fan Lionel 
Noetzlin, who shared his adventures upon 
discovering all of the film's Tunisian sites. 

In April 1998, my wife Pam and I ar- 
rived in Tunisia for the first time, spending 
several weeks traveling through the coun- 
try, visiting every A New Hope and The 
Phantom Menace filming location we 
could find. 

It was almost unsettling to visit 
Episode I locations without yet having 
seen the movie. Certain locations definite- 
ly looked like they belonged in the STAR 
Wars universe, yet it was impossible to 
completely define why. For instance, Ksar 
Hadada, a grainery and well-known 
tourist destination, had been converted 
into a slave quarter for the prequel. The 
people who run Ksar Hadada (which also 
serves as a hotel) had left many of the 
original prop doors in place, which gave 
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arden:me, can you 
show me the way to 
Mos Espa?" 


the complex a definite STAR Wars look. 
Ksar Hadada is situated near “Tataouine,” 
the obvious inspiration for the name of the 
planet in the Svar Wars universe. 

Besides the Episode I sites, we also 
explored as many original Star Wars film- 
ing locations as we could track down. 
Among our favorites were the buildings 
on the island of Jerba. Near the small 
town of Ajim on the southwest corner of 
the island, we viewed the location of the 
original cantina, the streets of Mos Eisley 
and the domed building where the Millen- 
nium Falcon blasted out of the spaceport 
for the first time. Although the neighbor- 
hood had seen some development over 
the years and numerous original buildings 
were in poor shape, the setting came alive 
as we imagined the landspeeder zooming 
down the street. 

A few kilometers up a sand road that 
follows the coastline north from Ajim, we 
found Ben Kenobi's house, as filmed in 
the original movie. The house is situated 
in a dramatic setting on the Mediter- 
ranean surrounded by fishing nets and 
boats. Further up the road lay some build- 
ings which served as the outskirts of Mos 
Eisley in a scene where Luke's landspeed- 


= 


SNH4 JILSULNUA 


FANTASTIC FANS 


er enters the city. The same buildings 
were also used as the setting for Anchor- 
head, where Biggs and Luke met in scenes 
that ended up being cut from the film. 

I returned to Tunisia in February 
1999 with two friends, Richard Richter and 
Chris Georgoulias. For Chris, it was his 
first trip outside the U.S., so he came pre- 
pared with his hair dryer and electric 
shaver and experienced some mild culture 
shock at the sight of the ubiquitous pit toi- 
lets. After those initial adjustments, the 
three of us set off to La Grande Dune, the 
filming site for the Dune Sea shots in A 
New Hope, just 10 km. from Nefta. We 
hired a guide and rode part of the way by 
camel for the true desert experience, al- 
though one could literally park the car at a 
Berber souvenir stand near the highway 
and walk 300 meters to the dunes. La 
Grande Dune is a popular tourist destina- 
tion with frequent tour groups visiting 
each day. After scouring the dunes for 
hours, we managed to find a few small 
pieces of fiberglass krayt dragon bone 
fragments, but the larger pieces are long 


Souvenirs for the asking: a large piece of 
the Lars family homestead, and a fiberglass 
krayt dragon bone fragment. 


gone from the site. Our travels led us to a 
junkyard where many of the original 
Episode I props and set pieces were dis- 
carded. Of course, the choice items (like 
R2 units and landspeeders) were carted off 
with the crew when the filming wrapped, 
but there were a few goodies left in the 
scraps of lumber and metal. One of my fa- 
vorites was a sign that the crew posted on 
the road out to the Mos Espa set which 
read: “Kentucky Fried Camel.” 

While going through the scraps from 
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Mos Espa, a black and white, four-wheel- 
drive vehicle pulled up with the familiar 
Imperial logo painted on all sides. Out 
came Philip Vanni, a French STAR Wars 
fan and frequent Tunisian traveler I had 
heard so much about, joined by his girl- 
friend, Marilyn. He was as shocked to find 
us as we were to find him. Surprisingly, 
we had both heard of each other through 
our vast network of STAR Wars friends. We 
immediately exchanged our travel stories 
over some beers at a local bar. 
: Philip had some 
4 м great information to 
Ф share. He spends sev- 
pists eral months out of 
each year visiting 
* Tunisia, captivated by 
the same spell that af- 
fects many travelers to this land. 
Philip has his own private room at the 
Sidi Driss hotel in Matmata, the filming 
location for the Lars homestead interior 
shots. Years ago, he restored the original 


x | | dining room at Sidi Driss to its original 


STAR Wars appearance, and helped the 
staff promote the hotel as a true STAR 
» Wars tourist destination. 
d Philip's adventures were boundless. 
He described how the Episode I crew let 
him watch the filming of a Tusken Raider 
attack scene in 1997 at Sidi Bouhlel, the 
canyon used for many of the scenes in 
Episodes I and IV. He spoke of the 
Episode I casting calls for local actors in 
Tozeur, Tunisia, and where the actors 
could be found. He told us about how he 
once found treads to the original sand- 
crawler near Sidi Bouhlel. We continued 
these fascinating discussions over dinner. 
A couple days later our whole group 
of STAR Wars fanatics set off to Sidi Bouh- 
lel, the site for the canyon shots from A 
New Hope, The Phantom Menace and 
Raiders of the Lost Ark. We started off the 
day with a tour of the Raiders sites. Then, 
we journeyed into the canyon to see some 


familiar sights from a galaxy far, far away: 
the Mos Eisley overlook, the rock where 
the Jawas captured R2-D2, the site of the 
attack by the Sandpeople, the spot where 
Luke finds R2-D2 after wandering off, in 
addition to some new Episode I canyon 
locations. We pooled our movie photos, 
which helped us uncover some additional 
shots that none of us had found on our 
previous trips. Even to a seasoned STAR 
Wars traveler like Philip, there are always 
new scenes to discover. 

Richard, Chris and I said our good- 
byes to Philip and Marilyn and set off to 
find the set for Mos Espa, dozens of miles 
northwest of Tozeur in the middle of the 
Sahara along a sand road. When I had vis- 
ited Mos Espa the previous year, at the 
time we had hired a local guide, Hamida 
Chebi, out of the tourist office in Tozeur 
who led the way to the set. Hamida had 
worked on the crew for The Phantom Men- 
ace and The English Patient. Unfortunately, 


Marilyn's birthday in the Lars dining room. Left 


Hamida was unavailable this 
time so I had to retrace that 
route from memory. Amazing- 
ly, we didn’t take any turns 
into nearby, war-torn Algeria 
and found Mos Espa to be in 
virtually the same state as the 
year before. Following the film- 
ing of Episode I, the location is 
preserved and used by govern- 
ment tourist agencies to pro- 
mote the country’s tourism. 

Since we were journeying 
the country in a small rental 
car, we left the vehicle a kilometer from 
the sets, as sand drifts had blocked access 
to the area. Mos Espa is by far the most 
impressive STAR Wars site in all of Tunisia. 
Just imagine the thrill of walking through 
an entire city on Tatooine and observing 
it from all angles. The set was constructed 
from plaster, wood and chicken wire out 
in the middle of the desert, dozens of 


jht: Marilyn & Philip, Gus, Chris and Richard. 


miles from the nearest towns. We spent 
hours exploring the sets, including narrow 
alleyways, a junkyard, numerous buildings 
and some nearby sand formations that 
form the setting of a dramatic lightsaber 
battle in Episode I. 

The next day, we returned to La 
Grande Dune to take in more of the desert 
scenery. Nearby, on the other side of the 
highway from La Grande Dune on the 
Chott el Jerid, lies the craters that served 
as the setting for the exterior to Luke's 
homestead. Near the site, we ran into a 
fellow who had remembered the filming 
from 23 years ago. When I showed him a 
STAR Wans storybook with images from 
the movie, he jumped up and down in ex- 
citement as he recalled the filming. He led 
us to his makeshift straw house and pulled 
out some large, curved fiberglass pieces 
that were part of the Lars homestead 
domes. What an unbelievable sight! Imag- 
ine the chances of finding the remnants to 
Luke's house by finding the one man in 
Tunisia who saved pieces of the set. Here 
we were gazing at the unmistakable re- 
mains of a piece of movie history. After 
some friendly haggling, we purchased the 
Lars homestead dome pieces and packed 
them in the car. 

As we reached the end of our trip, we 
had to top off the adventure with a visit to 
the Sidi Driss hotel in Matmata. Sidi Driss, 


Clockwise from above: Philip 
Vanni photographing "Jawa 
Rock"; Gus walking through a 
"junk yard" at Mos Espa; Hang- 
ing out at Ben Kenobi's house in 
Jerba. Top, opposite page: Pam 
Green on Tataouine. 


is the site of the interior scenes 
for Luke's home. Philip and 
Marilyn were staying at Sidi 
Driss, and we joined them for 
dinner that evening. After din- 
ner, we toured the complex 
and drank Champagne in the Lars dining 
room to celebrate Marilyn's birthday. 
Words just can't describe the experience 
of gazing around to see the familiar ceiling 
pattern and arch and realize you are sit- 
ting exactly where Luke, Beru and Owen 
sat and discussed Luke's yearning for 
adventure. 

I recalled the previous time I had 
been in that room in Matmata, while visit- 
ing with my wife Pam the year before, and 
having the most memorable dinner of my 
life. The Sidi Driss staff served a wonder- 
ful meal, while Pam and I looked around 
in amazement, and, between sips of 
Tunisian wine, giddily traded off our best 
Uncle Owen imitations. Pam and I plan to 
return later this year. 

To the STAR Wars fan, there is no reli- 
gious experience that compares to visiting 
the homeland of Luke and Anakin. We 
will be back, and so will the STAR Wars 
crew: Producer Rick McCallum recently 
announced in an interview that some of 
the filming for Episode II will again occur 
in Tunisia. Someday, more STAR Wars fans 
will have the means and information to 
make this pilgrimage to Tatooine, but for 
early pioneers like Philip Vanni, there will 
always be fond memories of the glory 
days of rediscovering the S7ar Wars uni- 
verse on isolated tracks of land in the 
Tunisian desert. Q9 
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(THE. INHALE DEEPLY. FEEL THE FORCE 
lowing through you, flowing all about you... 
Exhale slowly. Episode | has arrived. 

The wait is over. You've waited in mono- 
lithic lines for tickets, spent countless, won- 
drous hours in darkened theaters and cheered 
triumphantly at the rallying finale of $тАн Waas: 
Episode | The Phantom Menace, and now it's 
time to challenge your Star Wars-soaked 
brains: But this time, this contest, there is a 
decidedly Sith-esque catch. f. 

The questions you see below seem simple 

enough to the average $тАн Wars onlooker, 
but tó the Svan Wars fan that proclaims to 
,knoWv everything, these ten questions are as 
@Soteric as they come. Now, you тау wonder 
whére the answers to these Srar Wars queries. 
сапе found... One place to start might be 
Topps’ Episode! Widevision trading cards... 


PET 


Lm PRIZE He's as ugly as they. come; 


їй їйє Gamorrean Guard porcelain bust can ће 
all yours courtesy of Legends їп 3-0. 


l FIRST PRIZE 1 set of Star Wars: 


Episode | 1st wave 3 3/4” action figures courtesy 
of назо. 


E € 
i SEINI PRIZES Either a copy of 


San Wars: The Action Figure Archive or 
The Essential Guide'to Droids courtesy of 
Chronicle Books and Ballantine Books. 


1) T PRIZES i Wars: Chrome 


Archives uncut 9-up double sided Chromium 
chase cards courtesy of Topps. 
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i 
What species is the Trade Federation Viceroy and his lieutenant? 


2. & 
What are the names of those two aforementioned agents of evil? 
3. 
What is the name of the underwater city that Jar Jar Binks is from? 
4. & & 
What are the species of the undersea beasts that attack Jar Jar, Qui-Gon and Obi-Wan? 
5 


What is the damaged part of the Queen's ship that Qui-Gon, Jar Jar and Padmé are look- 
ing for? 


6. 
What species of alien is Watto the junk dealer? 
1E 
What is the name of the courageous governor of Naboo? 
8. & & 
Who are Anakin's three best friends in Mos Espa? 
9. 
Qui-Gon and Obi-Wan test Anakin's blood for its level of what? 


10. 
The remarkable Podrace takes place on what holiday? 


Entries must be received by July 31, 1999. One entry per person. Answers will appear in Is- 
sue #7 of SWGC. Randomly-chosen winners will be notified by mail. Photocopies or hand- 
written copies of this contest are acceptable. Sorry, no e-mail entries. MAIL YOUR ENTRY 
TO: Contest #6, Star Wars Gataxy Corector, One Whitehall St., New York, NY 10004 


Name Birth Date 


Address Apt.# 


City State Zip 
Answers to “Where 0 Wear?" contest in Issue #4 —1) snowtrooper; 2) Admiral Ackhar; 3) Boba Fett; 4) Lobot; 5) Garindan (Long Snoot); 6) Tusken 
Raider; 7) Weequay; 8) Imperial Royal Guard; 9) Luke in X-wing outfit; 10) Bib Fortuna; 11) Greedo; 12) stormtrooper. 


"IF 
LR 


EPISODE I 


THE DEFINITIVE GUIDE TO THE CRAFT OF STAR WARS: EPISODE 1 


spreads reveal the intricate detai 
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For the first time ever, see the inner workings of the spacecraft and 
vehicles from Star Wars Episode I. Beautifully illustrated full-page 


s of these incredible machines. 


Packed with strong full-color 
reusable stickers depicting 
characters and spacecraft from 
the Star Wars galaxy, Star Wars 
Ultimate Sticker Books provide a 
bounty of imaginative play. 


Create your озуп picture book 
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EPISODE 


Meet all the fascinating characters from Star Wars Episode 1. Beautiful 
full-color photography shows the inner workings and secrets of the 
creatures, droids, and equipment from this new Star Wars saga. 
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(the amazing new place to buy, sell, and collect) 


Welcome to the place where millions 
of people have already found success. 
The place where you can hunt 

through about half a million items, 
(that’s a lot of Stuff!) 

where it's always the fun of the auction, 
(YOU set tHe price!) 

and where you're dealing with someone 
who loves the same stuff you do. 


(who knows? 
You might make a friend!) 


Welcome to eBay: 
The online auction with 80,000 

new things to see every day. 

(you wouldn't want to miss a day!) 


herr’s how "ih ; 
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where millions of registered buyers and 

sellers get together to do business. 

(what are you waiting for?) 

www.ebay.com So try it out — because even if 
and click on - 


‘Toys 
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you could find it somewhere else... 


what fun would that be? 
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Our goallis' to preserve classic video дате magazines so that 
they аге по lost permanently: 


People interested in helping шїп апу capacity; 
please visit us at retromags-com: 


No profit is made from these scans, nor do we offer anything 
available from) the publishers themselves: 


Ifyou соте across anyone selling releases from 
this site) please donot support them and do let us know: 


Thank you! 


